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Research Purpose 

The Sacramento Tree Foundation is committed to planting 5 million more trees. 

Research was conducted to help STF develop communication materials that 
resonate with residents and motivate them to donate, volunteer, and plant trees. 

Specific objectives were to develop insights in four key areas: 
¥  Homeowner Perceptions of Benefits and Barriers to Planting Trees 

¥  Sacramento Tree Foundation Volunteer Experience 

¥  Reactions to Current Brochure and Language 

¥  Ideas to Involve the Community in the Five Million Tree Campaign 



#08-576 Sacramento Tree Foundation Focus Groups  3 

Research Methodology 

  Qualitative Research 
¥  Four focus group discussions of two hours each. 
¥  Explore perceptions and motivations more in-depth than in a survey. 
¥  Hear language used by consumers. 
¥  Opportunity to show communication materials and get feedback. 
¥  Synergy of group in brainstorming ideas. 

  Focus Group Composition  

¥  Homeowners Ð 2 Groups 
  One group of homeowners who live in older, established neighborhoods with some existing tree canopy. 
  One group of homeowners in newer developments with minimal or no existing tree canopy. 

¥  Volunteers Ð 2 Groups 
  One group of adult volunteers. 
  One group of youth volunteers. 

¥  Total of 30 focus group participants . 
¥  Conducted October, 2008. 
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Trees Have Multiple Benefits 

¥  Beauty! 
  Make yard more attractive, improve curb appeal, make home unique, add color. 

¥  Comfort 
  Cool shade. 

¥  Quality of Life 
  Enable outside activities. 
  Privacy. 
  Calming, peaceful, restful.. 

  Feel part of nature. 

¥  Environmental 
  Clean air, better air quality. 
  Reduce CO2 emissions. 

  Reduce carbon footprint. 

¥  Economic 
  Save energy costs. 
  Improve home values. 

¥  Memories 
  Looking back to fond childhood memories. 
  Looking forward to future generations creating new memories. 
  Commemorating a person or event. 
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Relative Importance of Benefits Varies by Group 

Number of people in each 
group who whose top two 
benefits of trees fell in that 

category. 

Homeowners 
Established 

Neighborhoods 

Homeowners  
Newer 

Developments 

Teen  
Volunteers 

Adult  
Volunteers 

Beauty 6 6 9 5 

Comfort/Shade 5 8 3 4 

Air Quality 1 0 3 2 

Energy Costs 4 0 1 5 

Legacy 0 1 1 0 

5 

¥   Beauty is important to all groups. 

¥   The comfortable shade is especially critical to homeowners in newer developments without mature trees. 

¥   Volunteers care more about the bigger picture of helping the environment and air quality than average homeowners. 

¥   Energy costs are more important to adults than teens.  
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Established Homeowners Appreciate Mature Trees 

ÒI love our trees.Ó 
ÒIt makes the Sacramento summer a 

little less painful.Ó 
ÒThey give a park-like feeling. Makes 

you feel like you are back in 
nature as opposed to just your 
yard.Ó 

ÒItÕs more inviting. It draws people 
out.Ó 

ÒWhen I say where I live, I say I am 
the one on the end with all the 
beautiful trees.Ó 

ÒThey keep my bills down. They are 
beautiful and it is very pleasant to 
be outside. I do love the shade 
they provide.Ó 
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New Development Homeowners Long for Shade 

ÒThis is my front door and it faces 
the sun in the afternoon. 
When I come home itÕs hot. 
Hot like I canÕt even touch it.   
I live in a brand new 
community and my tree is just 
this little stick. So a tree 
would be fabulous!Ó 

ÒItÕs all about shade.Ó 
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Volunteers Enjoy Helping the Environment 

ÒWhen you are done 
volunteering you feel really 
good because you feel like 

you helped the 
environment É 

I drew me on the top of the 
world É I feel good.Ó 

~ Teen Volunteer 
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STF Volunteers 

Why do they volunteer? 
¥  Satisfy community service hour requirements. 
¥  Meet new people, camaraderie, be part of a team. 
¥  ItÕs rewarding to help community, feel useful, feel productive, personal satisfaction . 

¥  Training, education. 
¥  Experience to add to college applications, resume. 
¥  Have fun! 

Why Sacramento Tree Foundation? 
¥  Hands-on, real work, exercise. 
¥  Interest in trees, forestry. 
¥  Help the environment (especially younger volunteers). 
¥  Learn how to plant trees. 

¥  Saw need for trees (school ground had no trees). 
¥  Can volunteer with friends. 
¥  Preferable to other volunteer options (where you donÕt do much or you pick up horse poop!). 

How did they find out about STF? 
¥  Approved community service, e.g. for fraternity, high school biology class, CSF Club. 
¥  Internet, e.g. volunteermatch.com, handsonsacto.org. 
¥  Tree planting in their neighborhood. 

¥  Newspaper ad for Leaf Steward program. 
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Reactions to Word List 

Words Likes Dislikes 

Lush Green, cool shade, refreshing,  
sounds healthy, vibrancy, life 

Rainforest, mosquitoes 

Natural setting Being outside in nature 

Landscape Shade, panoramic view, beautify your yard 

Legacy Memories, future for kids and grandkids, 
something bigger than you 

Think of someone whoÕs died 

Canopy Shade, expanse of shade Think of rainforest, tropics, some donÕt relate 

Carbon footprint Care about reducing, current buzzword Overused, donÕt want to be told what to do 

Urban forest Trees all over the city, attention getting Urban jungle, dense buildings 

Goodwill Helping others DonÕt connect with trees 

Sustainable Last a long time Logging 

Stewardship Responsible for earth and future 
generations, healthy planet 

Managing money, yard work, boring 

Greenprint Green footprint DidnÕt Òget,Ó corny 
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Implications for Communication Strategies  

Recognize Motivations and Needs of Different Audiences and Customize Communication and 
Marketing Efforts to Different Target Audiences  

¥ New homeowners care the most about  the cooling shade trees provide and being able to enjoy the outdoors with 
friends and family.  They could be reached through the builder or welcome wagon packets with information specific 
to their development. 

¥  Homeowners in established areas need help with older trees and advice about where there is room for a new tree 
on their property. 

¥  Volunteers care more about the bigger picture benefits of trees. Teens, especially, are receptive to messages 
about reducing their carbon footprint. They are interested in information that would help them organize group efforts 
and details on upcoming schedule of events. 

Address Both Emotional and Rational Motivations for Planting Trees 

¥  For example, when giving presentations about the benefits of trees on air quality you could also include images of 
trees that will invoke the more emotional positive feelings about trees. 
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Questions 


