Advertising & Promoting
Tree Events

@TREEPEOPLE



Determine Your Goals &
Objectives

-

hiad

Embed goals & objectives in every
ad and marketing device



Assess Your Team

Tasks

- Design ads, write ads, craft
taglines, print materials

Capacity
- Increase with volunteer

Marketing Committee or
Brain Trust

- Brainstorm taglines
- Brainstorm advertising copy

- Feedback on graphics, ads,
etc.



Advertising Steps

Step One: Know your target
audience

Step Two: Speak to your
customer’s needs and their
emotions

Step Three: Issue a call to
action and a way to reach
you

Step Four: Frequency

Step Five: Track response



Traditional Media

Radio

Outdoor (billboards,
metro lights, buses)

Print
Television



Radio

2007 Holiday Tree Dedications Advertising Copy

KCRW SPONSORS INCLUDE TREE PEOPLE, HELPING NATURE
HEAL OUR CITIES. EACH YEAR THROUGH TREE PEOPLE'S 'GIFT
OF LIFE' TREE DEDICATION PROGRAM, THOUSANDS OF TREES
ARE PLANTED TO RESTORE THE MOUNTAIN AND PARK
WOODLAND AREAS OF SOUTHERN CALIFORNIA. YOU CAN GIVE
THE GIFT OF GREEN THIS HOLIDAY SEASON BY DEDICATING A
TREE TO HONOR YOUR LOVED ONES. IT'S A GIFT THAT
BENEFITS THE NATURAL ENVIRONMENT AND WILL LAST FOR
GENERATIONS. INFO AT TREE PEOPLE DOT ORG OR 818 753
8733.



























Guerilla Marketing

Stickers

Postcards/Rack
Cards

Note Cards
Buttons
Bumper Stickers






Networking as a Marketing Tool

Outreach events
Schools

Scouts

4H

Fairs

Festivals
Government events

Chamber of Commerce
mixers

Rotary & Service Org.
Local businesses



Online Resources

Guerilla Marketing

Lots of online articles, you have to
register but it’s free

http://www.gmarketing.com/articles/

Made to Stick

Book about why some ideas thrive
while others die

http://www.madetostick.com/

Now Advertise This: 10 Tips, How
to Make News with Public Interest
Advertising, by Fenton
Communications

http://www.fenton.com/pages/
5_resources/pdf/
nowadvertisethis _06.pdf




