Advertising & Promoting
Tree Events




Planning - The 5 W’s

Who is your audience?

What do you want them to
know or do?

Why should they care?

Where can they get more
information?

When should they respond
or take action?



3 Goals

Get attention
Create a memorable impression

Communicate a message



Elements of Excellent Design - C.R.A.P

C = Contrast
R = Repetition
A = Alignment

P = Proximity



Traditional Advertising

Radio

Outdoor (billboards, metro
lights, buses)

Print

Television



Radio

2007 Holiday Tree Dedications Advertising Copy

KCRW SPONSORS INCLUDE TREE PEOPLE, HELPING
NATURE HEAL OUR CITIES. EACH YEAR THROUGH TREE
PEOPLE'S 'GIFT OF LIFE' TREE DEDICATION PROGRAM,
THOUSANDS OF TREES ARE PLANTED TO RESTORE THE
MOUNTAIN AND PARK WOODLAND AREAS OF SOUTHERN
CALIFORNIA. YOU CAN GIVE THE GIFT OF GREEN THIS
HOLIDAY SEASON BY DEDICATING A TREE TO HONOR
YOUR LOVED ONES. IT'S A GIFT THAT BENEFITS

THE NATURAL ENVIRONMENT AND WILL LAST FOR
GENERATIONS. INFO AT TREE PEOPLE DOT ORG OR 818
753 8733.



Outdoor
















Print







Fundraisers & Donor Activities

Web sites




Electronic

Invitations
& E-vites



Email Tags



Planting, Tree Care & Forestry Events

Banners




Postcards &
Rack Cards




Fliers







New Media
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Guerilla Marketing

Stickers

Postcards/Rack
Cards

Note Cards
Buttons
Bumper Stickers



Online Resources

“Non-Designers” Design Books & Articles by Robin Williams
http://www.peachpit.com/authors/bio.aspx?
a=e26dd8f0-52aa-4ce5-9852-28f3fale3417

Guerilla Marketing
Lots of online articles, you have to register but it’s free

http://www.gmarketing.com/articles/

Now Advertise This: 10 Tips, How to Make News with Public
Interest Advertising, by Fenton Communications

http://www.fenton.com/pages/5 resources/pdf/nowadvertisethis 06.pdf




