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Tips from Teri Ruch, Director of Communications: 

Facebook 

I've reviewed the entire list of our $1,000 or more supporters on our web site (community 
supporters), and visited their web sites and/or searched on Facebook for their Facebook 
pages. Any that have Facebook pages, I've visited from Friends of Trees Facebook page and 
"liked" them. After "liking" them, and after I log out and into our Facebook account again, I 
can link FOT's posts to those supporters' wall postings just by typing @ + the name of their 
Facebook address. For instance, I can post "Friends of Trees is honored to receive an award 
from @Portland General Electric for best of show." And when I type "@ Portland General 
Electric" a drop-down menu shows up and the words "Portland General Electric" become a 
hyperlink in my post. When I post my message, it will show up on Friends of Trees' wall AND 
on Portland General Electric's Facebook wall. This is very helpful in building relationships.  

When I want to post a comment that relates to other groups we work with, I look for their 
Facebook pages first, "like" those pages, log out of Facebook and log back in, and then can 
link to that organization's Facebook page when I post on our wall. 
 
Another fun trick with Facebook is to paste in the url address for one of our blog posts, or to 
use Bit.ly to shorten that url link and then paste it into the posting box on our Facebook wall. 
That makes any image in the blog post show up as a thumbnail on Facebook, and it makes a 
hyperlink to the blog post in the post box. I can delete the hyperlink and type some short, 
pertinent (and hopefully compelling!) message there. When I hit return, my message will be 
posted along with a link to the blog story and a thumbnail photo from the story.  
 
Using Bit. ly, I can track the number of times people have clicked on the Bit.ly link. 
 
Twitter 
 
I definitely use Bit.ly to post on Twitter, because you're limited to 140 characters on Twitter, 
so short links are critical. I also link to other people's Twitter accounts as appropriate, and I 
use hashtags to link to ongoing conversations on Twitter. 
 
The way I figure out which hashtags to consider using is by using Tweet Deck. I open Friends 
of Trees' Tweet Deck page and enter hashtags in the "search" column to see which hashtags 
have the most recent posts on them. #trees is a good one, because a good number of tree-
related posts include that hashtag, so anyone following that hashtag will see your post. 
Other hashtags, depending on the particular post, might be #sustainable or #green or #eco 



or #gift (for our Gift Trees program). Depending on the season, there will often be hashtags 
such as #fathersday or #holiday.  

The fun thing about Tweeting is figuring out the best way to draw people in with your text and 
to link to other groups and/or hashtags. It's like putting together a puzzle. It's good to Tweet 
at least once or twice a day, if you can. 

Retweeting is an excellent way to build community. People love to see their messages 
retweeted. To do that most easily, just log onto Tweet Deck and see which groups have 
mentioned you recently. (They'll show up in the column for mentions.) You can select 
"retweet" from the four options for the tweet that mentions you, then select the option at the 
top of the page for reformatting the retweet. That way if it's too long, you can shorten it. Also 
you can sometimes add a message before the RT at the start of the retweet--maybe "Thanks 
for the mention" or "Thanks!" or some more specific, pertinent comment. 

You don't want to use your actual tweet as a Facebook post, though. The message and tone-
-and the composition--should be a little different, even if you want to post the same url or 
Bit.ly link on both. Facebook is more about friendly messages and fun, quirky comments, 
and Twitter is a little more business-oriented or news-oriented. FOT follows and is followed 
by a lot of media and businesses on Twitter. Many people use Twitter as a means to keep 
informed about the latest news. 

I receive messages in my e-mail inbox when someone starts to follow FOT on Twitter. I check 
out the person or group's Twitter page, decide whether or not to follow them, and then follow 
them if I think they're good to connect with. Generally speaking, you want to follow more 
people than are following you, but following new Twitter accounts can open doors you hadn't 
thought of--new connections. Also, Twitter will recommend people for you to follow, and 
that's fun. Just click the "follow" button if the account is for a person or group you think 
might be in some way connected with your organization.  

Sometimes it's hard to find a group's Twitter name just by searching in Twitter. It's good to go 
to the group's web site and see if they have their Twitter account linked to their web site. 
Some names are pretty unique. 

Blog 

Typically I like to post three blogs a week. I'm fortunate that both of our Volunteer & 
Outreach staff members write blog posts about volunteer opportunities and awards, which I 
can just review and/or edit as needed--sometimes just adding html links in places or making 
the styles consistent. Our Development Manager and our Gift Trees program manager also 
write posts at times, which I can review and publish. We have our web site set up so the 
most recent three blog posts are excerpted on the home page of our web site. 

Flickr 



Flickr is a great tool for Friends of Trees. It takes a little time to upload photos from our 
plantings and other events, but it's well worth the time because people love to see their 
photos and planters in action. And photos tell our "stories" very well. I use Flickr Uploadr, 
free software you can find online, to upload a lot of photos at one time and that allows you 
to give them all the same header and description. I try to include our partner organizations 
in the descriptions as often as possible, and I also include our web site address at the end 
of the description, so people can come to our web site from a Flickr photo and learn more 
about us.  

Also, I include the photographer's name, if I have it. It's important to give people credit for 
their work. I like to create "sets" for each event, which makes it easier for people to find 
photos based on the dates and happenings. Also, when a set has been created, I can use 
Flickr to create a slide show.  I just insert the hypertext for the slide show into a blog post. 
Then people can watch slide shows about the events they've planted at or sponsored. 

Typically it's advisable to post on Facebook three times a week minimum and on Twitter 
once a day minimum. I wouldn't encourage more than two Facebook posts a day or you 
might irritate your followers. Twitter is more flexible and people only catch some of the 
tweets each day, so you can and probably should tweet more often, as time allows. 

I forgot to mention that it's important to watch your Facebook page so you can comment and 
respond to people who comment or post on your Facebook page. It's a great way to thank 
volunteers and other supporters and to increase traffic to the Facebook page as well. 
 
VOLUNTEERISM 
 
We've used social media to increase volunteerism in the following ways: 
 

• We tweet and post on Facebook, and include Bit.ly links to blog posts about volunteer 
trainings, volunteer opportunities, and the great volunteer support we receive at our 
plantings. We include Flickr slide shows of the volunteers in action in these blog 
posts, which people really seem to appreciate. It's good to use the hashtag 
#volunteers and #trees and (in our case) #pdx in tweets, if there's room within the 
140-character limit. I used to use #VolunTweet, but recently I haven't seen as much 
activity there. 

 
• It's always important to include a Bit.ly link that leads people to our blog, which is 

linked to our web site--or to online sign-up sheets for volunteer trainings. Our 
volunteer and outreach team have been very successful in creating online sign-
up/registration forms using Google Docs, and this has made registration for 
volunteer trainings more efficient and has increased numbers of volunteers. 

 
• Social media provides a great way to thank volunteers, and a great way for volunteers 

to thank us (which looks good when others in the community read those upbeat 



messages). The more comments people see from happy volunteers, the more people 
want to volunteer, too. 

 
• Success stories: We had 385 volunteers at our Martin Luther King Jr. Day of Service 

plantings after we tweeted and posted on Facebook (and on our blog). It was helpful 
to include the hashtag #MLKDay in the tweets since many people were watching the 
flow of tweets with that hashtag to see what volunteer opportunities were available 
for MLK Day.  It was also great to thank the volunteers afterward by posting photos of 
the day and saying thank-you in a blog--then linking the blog to our FB and Twitter 
posts. 

 
• It's good for Friends of Trees to build community through social media since we're a 

community-building organization. It makes great sense to connect with our 
volunteers, donors and partners--and with a number of groups with overlapping 
interests--through FB, Twitter, Flickr and YouTube. It makes our supporters feel good 
to hear us praise them publicly, and it helps people learn about what we do. Most of 
all, it's a way to increase community good will. 

 


