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Charity
Accounts
Foretold
Economic
Meltdown
Nonprofits plugged along in
2007 as donations lagged
BY MARK HRYWNA

It would have been a little far fetched for anyone

to predict an economic meltdown on the scale

seen this past summer, but a look at last year’s

financial picture of the nonprofit sector might

have hinted, at the least,of a slowdown.

The annual NPT 100, which examines financial data

from fiscal year ending 2007 and ranks the largest non-

profits by total revenue, saw revenue and public sup-

port rise,but not nearly as much as in the recent past.

While there was some change among the top

100, the aggregate total revenue in this year’s study

was $59.94 billion. Compared to last year’s record

$64.24 billion – a difference of $4.3 billion, or 6.7

percent – it might seem like quite a plunge. But

there are some significant changes in this year’s

list (See “Who’s Missing And Why,” on page 18).

This year’s group of 100 nonprofits had

revenue of $58.54 billion during 2006, about

$1.4 billion, or 2.4 percent less, than for 2007.

THENONPROFITTIMES2008 

Meltdown, page 18

C o m p i l e d  a n d  a n a l y z e d  w i t h  t h e  h e l p  o f S p o n s o r e d  b y
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the courts two summers ago made its impact on the NPT
100 this year, contributing to some of the biggest movers
on this year’s list.World Wildlife Fund (WWF) made one of
the largest jumps this year, going almost 20 slots from No.
89 last year to No. 70 due to the approximately $33-mil-
lion share of Guy DiStefano’s estate.The Issaquah,Wash.,
man left his $264-million fortune to eight charities, includ-
ing others on the 2008 NPT 100:The Salvation Army (3)
and Direct Relief International (62).

WWF was among several environmental groups that
reported revenue surges, along with The Conservation
Fund (88),Ducks Unlimited (77),The Nature Conservancy
(11),Trust for Public Land (73) and Wildlife Conservation
Society (66). (See “Green Is Good”on Page 30.)

One of the biggest swings belongs to Hadassah, the
Women’s Zionist organization of America.The New York
City-based charity was ranked No.68 in 2007 but this year
climbed to No.46 with an increase of $100 million in total
revenue, because of almost $60 million more in public
support and a $35-million boost from investment income.

It’s the second year in a row that Hadassah has
climbed considerably up the top 100, having been at No.
91 just two years ago. The 96-year-old organization has
been fundraising for its centennial celebration,which will
be celebrated with the dedication of the Sarah Wetsman
Davidson Tower at the Hadassah Medical Center during its
National Convention in Jerusalem in 2012.

Hadassah’s Tower campaign has benefited from record
gifts to the organization, garnering $210 million world-

The average total revenue for a 2008 NPT 100 organiza-
tion is $599.43 million, which would rank around No. 27,
just one slot down from where it was last year. Approxi-
mately 46 percent of the overall total revenue was made up
of public support ($27.92 billion). While last year’s NPT
100 organizations totaled $29.1 billion in public support,
this year’s group of 100 nonprofits generated a comparable
$27.98 billion during 2006,off by 0.21 percent.

Despite the start of an economic slowdown last year,
the fact that giving to nonprofits seemed flat, but stable,
exhibited the sector’s resiliency, said Dan Romano, execu-
tive director, tax, northeast higher education and non-
profit practice for Grant Thornton LLP, which helped
compile and analyze this year’s data.

Organizations continued to grow, albeit at a slower
pace than in the past, he said, but they’re still getting do-
nations and generating revenue. On the other side of the
ledger, “nobody really cut back on spending,” Romano
said, with program expenses remaining relatively even
with what was spent the previous year from a percentage
standpoint.

“They’re not cutting back even if they’re not making
the income that they had. Their public support might
have gone down, but they’re continuing to spend. They’ll
just tap into their endowment.And, Congress is all about
tapping into endowments,”Romano said.

For the most part,donors are not increasing giving with
the economy the way it is, Romano said, but might be giv-

ing the same amount they had in prior years. Donors will
give to their favorite charities because they use their ser-
vices,used them in past,or give to their favorite museums,
he said. But if it’s a discretionary dollar, Romano added,
“they’re going to give it to an organization that is quiet and
does good stuff, like The Salvation Army.”

If nonprofits can keep expenses to minimal increases
while keeping public support stable, they’re likely to stay
ahead of the game, and most seemed to do that last year.
There weren’t any organizations that “really went out and
increased their efforts to raise money,” Romano said.
“Everybody pretty much has stayed status quo about what
they’re going to spend to raise public support,” he said.
“Maybe they had the foresight to realize that people
weren’t going to be giving so they invested and did other
things with it but there doesn’t seem to be any big pushes
as far as campaigns and stuff.” (See “Groups Shaving Ex-
penses With An Eye Toward ROI”on Page 26.)

Last year’s No. 1, the American Red Cross (5) fell from
the top spot, overtaken by another regular near the top
of the list, the YMCA of the USA, which ranked No. 1 two
years ago. Revenue at the American Red Cross dropped
from $6 billion to $3.1 billion, but the FYE 2007 figure is
actually more along the lines of what’s expected each
year.The $6 billion last year still included many contribu-
tions in response to the Gulf Coast hurricanes in August
2005, since the fiscal year ran from September 2005 to
August 2006.

A quarter-billion-dollar bequest that was decided by
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How The NPT 100 Was Compiled – Who’s Missing And Why
This year’s NPT 100 surveyed hundreds of nonprofits for financial data from the fiscal

year ending 2007. For some organizations, that might mean a January-December calendar
year while for others it could be any 12-month period ending as early as March or as late
as September.

The compilation process began in May with a written request for organizations to
complete a 11⁄2-page Microsoft Excel worksheet, asking for information from about two
dozen lines from the Internal Revenue Service (IRS) Form 990.There also were five ques-
tions added this year about governance and policy in anticipation of the revised federal
Form 990 coming for FYE 2008 for most charities (See “Governance Becoming Institution-
alized”on page 31).

A key qualification of The NPT 100 is that nonprofits must receive at least 10 percent
of total revenue from public support.The report also aims to avoid double-counting rev-
enue as much as possible.That’s one reason why United Way of America, which usually
generates some $4 billion in annual revenue throughout its entire system, is not included
since much of its revenue is passed through to other nonprofits.

Over the years, the 10-percent rule has excluded some significant nonprofits, like The
ARC and Lutheran Services in America, both multibillion-dollar organizations that fall
short of the public support qualification.Many hospitals also don’t qualify for that reason,
since much of the revenue is attributed to program services, or research organizations
that rely heavily on government support.

Universities and donor-advised funds are not included in The NPT 100.Also not in-
cluded are some organizations that are funded primarily by foundations (such as Pro-
gram for Appropriate Health or RAND Corporation) even though a strict interpretation
of their public support (Part I, Line 1a+1b) might actually be 10 percent of total revenue
(Line 12).

For most calendar-year nonprofits, the Form 990 is due by mid-May. As is the case
most years, a few nonprofits did not have the FYE 2007 Form 990 available yet. In those
cases, either a FYE 2006 Form 990 was substituted, or some FYE 2007 financial docu-
ment, such as a consolidated or audited financial statement, served as the basis for com-
pleting the worksheet.

Whenever possible, the data are taken directly from Form 990s. Since religious organi-
zations are not required to file Form 990s, some data were derived from audited financial
statements or a survey of affiliates by national headquarters (Catholic Charities USA). In
other cases, where there are multiple entities (City of Hope, Eisenhower Medical Center,
Jewish United Fund/Jewish Federation of Metropolitan Chicago), data are consolidated
when possible from multiple Form 990s.

For national organizations, data are requested system-wide, to include affiliates and
chapters and not just the Form 990 for the national office headquarters.The YWCA of the
USA -- which in the past has reported revenues of as much as $650 million -- was unable
to compile figures on a system-wide basis for FYE 2007 without aggregating multiple
years, and did not submit data for the study.The last time the organization submitted data
was two years ago, when it had approximately $542 million in total revenue.

Some large organizations are able to provide overall data, but have difficulty breaking

it out in some categories. For instance, The Salvation Army’s government category in-
cludes fees (which The NPT 100 survey asks to exclude) because a large majority of its
overall government funding is grants.The Salvation Army also was unable to break out in-
kind donation of goods versus services but said the majority of it is made up of goods.

One thing you might notice this year is the absence of United Jewish Communities
(UJC), which has been among the top five organizations in recent years. Historically, the
organization would submit estimates for the entire UJC system, including 155 federations
around the country, but this year requested that federations be presented individually.

UJC this year had total income of $608 million, but $531 million of that was indirect
public support. UJC receives contributions from the individual federations to support
oversees initiatives, so at the risk of double-counting those dollars, the federations were
treated individually, with UJA-Federation of New York and the Jewish United Fund/Jewish
Federation of Metropolitan Chicago making the list.

Pew Charitable Trusts was included in the study since it changed its structure to an op-
erating charity several years ago.

GLOSSARY OF CATEGORIES

Total revenue: Part I, Line 12, contributions plus other revenue.
Public support: Part I, Line 1b (direct public support), donations from the public, foun-
dations,corporations,etc.;and Part I,Line 1c (indirect public support),donations received
through another entity, such as United Way, Combined Federal Campaign or affiliate orga-
nizations.
Government: Part I, Line 1d, grants from a governmental agency other than fee for ser-
vice contracts.
Investment: Interest and dividends received from investments.Part I,Lines 4 and 5, inter-
est and dividends; Part I, Line 7, other investment income; Part I, Line 8c (Column A), real-
ized gains.
Program Services: Part I, Lines 2 and 3.Fees and revenue derived from the performance
of the organization’s exempt function activities.
Other: Part I, Line 8c (Column B); Line 9c; Line 10c, and Line 11.
In Kind: Donated services only; donated goods are included within public support.
Total expenses: Part I, Line 17, should not include donated services that are expensed
for financial statement purposes.
Program expenses: Expenses incurred that are related to the organization’s exempt
programs. Part I, Line 13.
Fundraising expenses: Expenses incurred that are related to the organization’s devel-
opment function. Part I, Line 15.
Administration expenses: Expenses that are incurred that are considered management
operations. Part I, Line 14.
Total assets: Part IV, Line 59, column B.
Unrestricted Assets: Part IV, Line 67, column B.
Temporarily Restricted Assets: Part IV, Line 68, column B.

Continued from page 17

•November 1 2008 NPT.qxd  10/21/08  1:44 PM  Page 18



wide. A $75-million gift was received in March 2007 while
two pledges totaling $34 million were received the previ-
ous year for the 14-story, 500-bed project that also will in-
clude 20 operating rooms and 50 ICU beds.

Bequests collected also have increased for the organi-
zation.According to its consolidated financial statements
for FYE 2007, contributions and bequests expected to
be collected in one year jumped from $28 million in
2006 to almost $47 million for 2007. That trend is ex-
pected to continue as amounts to be collected in one to
five years were estimated at $27 million in 2006 but $73
million in 2007.

While Hadassah has enjoyed a meteoric rise,Direct Re-
lief International’s ascent is more like a yo-yo. Back in this
year’s list, the Goleta, Calif.-based agency last made the
NPT 100 two years ago. In addition to a $32-million be-
quest, Direct Relief received $80 million in donated phar-
maceuticals, supplies and equipment, which tend to
fluctuate year-to-year, not unlike its NPT 100 ranking. Di-
rect Relief went from making the list in 2006 as a result of
hurricane and tsunami relief, to missing out last year, to
leaping to No. 60 with $234 million in total revenue.

Direct Relief wasn’t the only organization to benefit
from pharmaceutical industry contributions. Catholic
Medical Mission Board (84) moved up from No. 99 last
year, Map International (36) was up from No. 49, and The
Carter Center (99) returned to the NPT 100 after a year’s
absence thanks to those types of donations.

“Part of our strategic plan was to focus more on dona-
tions from the pharmaceutical industry,” said Thomas
Gray, chief financial officer for Catholic Medical Mission
Board.The lion’s share of the $45-million increase in pub-
lic support was directly attributable, he said, to support
from the pharmaceutical industry, helping the New York
City-based nonprofit crack $200 million in total revenue.

$1 BILLION IS REAL MONEY

Last year’s “buy-in” to make it into the top 100 was
$148.6 million (Project HOPE), which was up from $135
million the year before (Arthritis Foundation).That figure
continues to increase as this year’s buy-in is $174.4 mil-
lion (Kennedy Center for the Performing Arts), about
$25.8 million or 17.3 percent, more than last year.

This year’s NPT 100 has 32 organizations with revenue
exceeding $500 million and 57 with revenue of more

than $250 million, up slightly from last year’s 33 that had
$500 million or more and 50 of $250 million-plus.

There are 11 nonprofits with more than $1 billion in
total revenue, the same number as last year, despite two
new organizations in that exclusive club. United Jewish
Communities and Memorial Sloan-Kettering Cancer Cen-
ter dropped out but Easter Seals (8) and Food For the
Poor (10) each eclipsed the 10-figure mark for revenue.

Memorial Sloan-Kettering Cancer Center (MSKCC) in
New York City took almost $2 billion in revenue out of
the top 100 since its public support dropped below the
required 10-percent of total revenue. Ranked No. 7 in
last year’s report with $1.83 billion in total revenue
($239 million in public support), MSKCC eclipsed $2.3
billion this year, however, that was more a result of in-
creased government support (more than $20 million)
and investment income (more than $40 million) as pub-
lic support dipped to $205 million (8.9 percent of total
revenue).

Conversely, United Cerebral Palsy Associations (UCPA)
returned to the top 100 at No. 32 with its public support
floating above 10 percent this year.Volunteers of America
(18) had the lowest percentage of revenue from public
support among NPT 100 groups this year, barely qualify-
ing for the list with about 10.27 percent.

Despite losing Sloan-Kettering this year, the NPT 100 is
still pretty top-heavy with the top five organizations – each
over $3 billion – accounting for a third of the list’s almost
$20 billion in revenue.The top 25 groups had $39 billion of

all revenue, about 65 percent, down from two-thirds last
year.The top half of the NPT 100 was responsible for al-
most 82 percent of all revenue,or about $49 billion.

JOINING THE CLUB

Newcomers to this year’s NPT 100 are The Conserva-
tion Fund (88) and the National Sept. 11 Memorial and
Museum (87).The Conservation Fund making the list was
more a function of an accounting change while the Sept.
11 Memorial and Museum benefited from a boost in gov-
ernment support as well as public support, rising from
$116 million last year to $195 million in total revenue
(See “National September 11 Memorial & Museum Finds
Its Footing”on Page 32).

There are at least six organizations that appeared last
year that won’t be found on the 2008 edition.The largest
freefall was that of the Museum of Fine Arts (MFA), Hous-
ton, which ranked No. 41 with $295 million in total rev-
enue ($185 million in public support) but plummeted,
dropping from the list with only $80 million in total rev-
enue ($30 million in public support). The primary rea-
son MFA, Houston dropped off was the final distribution
of $150 million during FYE 2006 from a $450-million be-
quest made in 2003.

The Muscular Dystrophy Association (MDA), ranked
No.83 last year,would have made the report but a change
in its fiscal year resulted in only nine months on their
most recent Form 990.The Tucson,Ariz.-based nonprofit
switched from an April-to-March fiscal year to a calendar
year, leaving only April to December financial data, which
reported only about $139 million in revenue. MDA rou-
tinely has more than $180 million in annual revenue, a fig-
ure that would have placed it in the list.

Revenue for the U.S. Olympic Committee (USOC) fluc-
tuates depending on the year, so it’s no surprise that last
year’s $205 million (75) in anticipation of the Beijing
games, declined to $146 million and dropped the group
from the list.

A number of charities that were edged off this year’s
NPT 100 were those that barely made the cut last year: JA
Worldwide (96 last year), Educational Broadcasting Cor-
poration (93) and American Lung Association (94). De-
spite revenue rising slightly for all three, it wasn’t enough
to remain in the top 100, instead leaving them just on the
outside looking in. NPT
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Hadassah's Tower Campaign has raised $210 million worldwide
since it began four years ago. The charity plans to celebrate its
centennial in 2012 with the dedication of the Sarah Wetsman
Davidson Tower at the Hadassah Medical Center in Jerusalem.
The campaign has helped the New York City-based charity climb
up the NPT 100 in recent years.

Movers and shakers in the NPT 100
2008 rank 2007 rank Change

Direct Relief International 62 NR —

Trust for Public Land 73 98 +25

Hadassah 46 68 +22

National Gallery of Art 65 84 +19

World Wildlife Fund 70 89 +19

United Nations Foundation 98 53 -45

Museum of Fine Arts, Boston 97 59 -38

Marine Toys for Tots Foundation 82 62 -20

Mercy Corps 95 76 -19

American Museum of Natural History 72 55 -17
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Sources of Income
Name 2007 Income Public Support Government Investment Membership Program Sevices Other

1. YMCA of the USA 6,053,285,000 1,004,264,000 629,015,000 87,547,000 0 4,124,189,000 208,270,000

2. Catholic Charities USA 3,884,724,373 800,949,764 2,454,055,491 81,601,982 0 423,415,527 124,701,609

3. The Salvation Army 3,709,839,000 1,998,433,000 370,204,000 641,193,000 0 145,434,000 554,575,000

4. Goodwill Industries International 3,168,385,029 490,419,777 409,025,243 19,733,491 0 2,203,842,473 45,364,045

5. American Red Cross 3,155,280,471 606,337,222 47,344,420 135,663,261 0 2,277,714,465 88,221,103

6. Boys & Girls Clubs of America ^ 1,501,560,998 697,081,557 455,072,519 85,017,248 22,315,794 179,192,821 62,881,059

7. Habitat for Humanity International 1,426,182,676 700,594,145 102,891,688 10,596,387 0 436,433,509 175,666,947

8. Easter Seals 1,183,482,000 176,943,000 199,092,000 32,710,000 0 765,599,000 9,138,000

9. American Cancer Society 1,151,367,000 1,039,325,000 13,300,000 60,171,000 0 0 38,571,000

10. Food For The Poor 1,034,887,370 1,016,615,306 18,056,402 68,018 0 0 147,644

11. The Nature Conservancy 1,017,114,358 485,143,341 86,896,559 114,717,955 0 322,080,924 8,275,579

12. Planned Parenthood Federation of America 997,400,000 255,100,000 336,700,000 27,400,000 0 356,900,000 21,300,000

13. Boy Scouts of America 981,262,000 376,588,000 5,825,000 142,933,000 0 276,392,000 179,524,000

14. World Vision 962,985,954 728,482,279 220,170,449 11,672,386 0 2,206,135 454,705

15. Feed the Children 942,792,834 932,517,156 71,851 8,202,326 0 0 2,001,501

16. Shriner’s Hospitals for Children 930,064,000 248,338,000 0 666,398,000 0 0 15,328,000

17. AmeriCares Foundation 876,991,438 873,287,619 0 3,424,908 0 232,986 45,925

18. Volunteers of America 869,481,032 89,311,904 9,157,499 16,727,027 0 727,316,106 26,968,496

19. Girl Scouts of the USA* 825,239,710 140,831,573 10,778,649 44,565,808 35,045,612 508,659,270 85,358,798

20. Dana-Farber Cancer Institute 771,827,038 230,899,508 143,852,932 52,024,024 0 328,964,425 16,086,149

21. Gifts In Kind International 753,335,856 749,981,952 0 60,749 0 3,265,548 27,607

22. ALSAC/St. Jude's Children's Research Hospital 723,855,125 576,924,566 0 134,798,493 0 0 12,132,066

23. City of Hope and affiliates 714,817,501 145,709,950 42,315,712 139,708,020 0 385,801,839 1,281,980

24. Feeding America # 675,677,831 663,603,071 0 1,465,850 0 10,630,509 -21,599

25. American Heart Association 667,971,234 481,619,347 17,500 24,507,698 0 22,520,395 139,306,294

26. C.A.R.E. 606,203,000 255,444,000 336,302,000 7,645,000 0 0 6,812,000

27. Public Broadcasting Service 596,397,771 331,227,327 8,166,218 17,763,740 165,327,794 44,615,134 29,297,558

28. Children’s Hospital Los Angeles 551,726,729 95,116,092 31,947,818 54,285,913 0 364,948,058 5,428,848

29. Catholic Relief Services 536,229,000 213,843,000 301,668,000 20,718,000 0 0 0

30. Smithsonian Institution 532,350,361 161,991,092 104,098,433 81,112,723 53,253,433 63,504,195 68,390,485

31. Campus Crusade for Christ International 514,449,000 469,553,000 0 5,830,000 0 15,080,000 23,986,000

32. United Cerebral Palsy Associations + 514,385,490 63,263,485 95,014,050 7,951,930 0 334,562,897 13,593,128

33. Metropolitan Museum of Art 461,103,526 127,824,851 22,414,541 198,424,741 0 66,869,472 45,569,921

34. Eisenhower Medical Center and affiliates 438,567,396 86,061,148 0 20,591,621 0 327,939,352 3,975,275

35. Academy for Educational Development 406,516,540 51,993,352 213,491,871 1,842,984 0 136,975,813 2, 212,520

36. Map International 397,235,724 392,504,856 879,727 263,551 0 3,524,387 63,203

37. Scripps Research Institute 385,957,576 79,134,477 254,111,332 42,911,825 0 6,994,349 2,805,593

38. New York Presbyterian Fund* 378,858,000 173,899,244 0 57,278,038 0 0 147,680,718

39. Save the Children Federation 367,259,108 214,753,080 138,773,219 7,737,787 0 5,499,707 495,315

40. U.S. Fund for U.N.I.C.E.F. 366,666,828 356,934,045 0 2,975,820 0 0 6,756,963

41. Brother's Brother Foundation 331,025,239 329,826,781 342,929 247,322 0 608,207 0

42. Pew Charitable Trusts 321,613,582 305,483,003 0 15,393,930 0 185,500 551,149 

43. JUF/Jewish Federation of Metropolitan Chicago & 315,363,129 227,094,760 707,991 73,267,260 0 12,410,498 1,882,620

44. Compassion International 312,576,875 311,334,770 0 1,234,614 0 0 7,491

45. Museum Of Modern Art 311,456,290 89,052,665 1,047,545 66,374,666 0 23,784,637 131,196,777

46. Hadassah 309,082,974 171,936,000 1,899,796 117,650,512 0 9,270,105 8,326,561

47. New York Public Library 292,892,804 52,621,786 152,744,836 61,156,706 233,319 5,141,977 20,994,180

48. Samaritan's Purse 278,744,007 261,958,379 8,900,002 6,196,113 0 1,180,427 509,086

49. Susan G. Komen For the Cure 274,875,945 209,236,337 80,139 9,664,251 0 27,725,553 28,169,665

50. Big Brothers/Big Sisters of America @ 274,507,708 180,052,594 63,134,473 2,612,265 0 0 28,708,376

* FYE 2006 data + Estimate based on FYE 2007 data from 57 affiliates and FYE 2006 from 42 affiliates       @ Asset data for national office only 
# Formerly America's Second Harvest       ^ Unaudited consolidation    & Combined JUF data from FYE 12/31/06 and Federation data from FYE 6/30/07

THE 2008 NPT TOP 100
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In Kind Expenses Value of Net Change Unrestricted Temporarily Permanently

Contributions Total Programs Fundraising Administration Total Assets Investments Total Joint Cost In Assets Assets Restricted Restricted

60,271,000 5,471,886,000 4,448,665,000 115,516,000 907,705,000 n/a n/a n/a 581,399,000 n/a n/a n/a

115,518,939 3,668,267,132 3,267,269,018 58,805,859 342,192,255 69,334,214 39,552,631 n/a 216,457,241 25,232,390 7,038,636 115,000

0 2,878,444,000 2,362,680,000 156,445,000 359,319,000 14,412,560,000 n/a n/a 1,278,994,000 6,942,164,000 2,128,834,000 1,782,162,000

0 3,010,855,038 2,653,748,044 20,804,356 336,302,638 2,948,134,617 292,415,048 n/a 157,529,991 1,827,405,340 80,938,718 33,802,102

15,762,009 3,431,334,539 3,063,410,613 142,710,572 225,213,354 4,463,421,064 1,473,531,469 4,123,265 38,739,247 1,801,653,747 879,815,823 542,833,117

39,039,679 1,351,769,996 1,085,878,412 73,366,606 192,524,979 2,763,829,344 1,018,819,721 n/a 149,791,002 n/a n/a n/a

18,850,435 1,161,454,051 966,299,808 89,325,235 105,829,008 2,277,705,851 164,717,672 n/a 264,728,625 396,880,278 1,407,458,297 4,168,050

0 1,121,090,000 979,812,000 38,705,000 102,573,000 999,121,000 303,402,000 n/a 62,392,000 544,698,000 71,096,000 77,929,000

3,062,000 989,020,000 700,177,000 198,247,000 90,596,000 2,320,097,000 1,188,120,000 n/a 182,900,000 1,100,004,000 229,026,000 257,702,000

10,000 1,037,301,081 1,004,193,011 25,093,753 8,014,317 35,823,149 75,453 9,575,188 - 2,416,437 24,053,241 25,236 0

6,228,001 797,337,274 634,035,257 64,171,251 99,130,766 5,403,097,212 2,180,380,658 n/a 469,058,207 4,016,067,616 445,535,845 253,349,915

3,600,000 899,500,000 745,500,000 45,200,000 108,800,000 1,122,500,000 n/a n/a 112,000,000 631,900,000 160,000,000 159,900,000

0 794,348,000 693,024,000 49,190,000 52,134,000 3,452,105,000 n/a n/a 288,238,000 n/a n/a n/a

0 976,825,474 838,732,656 88,126,512 49,966,306 386,081,477 182,694,569 n/a - 15,538,294 105,785,054 41,530,000 4,088,000

201,334 542,350,323 455,657,732 73,079,762 13,612,829 558,817,681 64,464,669 885,000 401,474,220 153,002,469 401,474,220 0

0 666,288,000 611,848,000 12,151,000 42,289,000 11,291,226,000 8,894,816,000 n/a 180,460,000 8,424,463,000 295,542,000 996,141,000

971,246 861,929,298 851,615,113 6,640,290 3,673,895 239,966,096 49,680,037 n/a 5,794,089 145,428,803 73,059,317 1,722,559

1,106,600 845,748,786 751,302,217 18,800,540 75,646,029 1,219,718,538 275,877,792 n/a 29,920,510 512,027,555 75,281,167 5,153,594

52,685,000 751,291,375 626,692,903 42,757,348 81,841,124 1,619,570,066 699,187,739 n/a 86,851,224 1,299,406,745 110,247,166 69,369,737

0 647,118,334 572,382,225 15,291,844 59,444,265 1,343,914,630 6,410,309 n/a 161,532,113 352,289,448 431,449,138 135,899,452

449,497 720,910,219 719,577,408 216,937 1,115,874 70,797,362 0 n/a 32,425,637 67,419,816 919,987 0

0 443,108,783 306,390,439 94,839,628 41,878,716 1,939,076,512 1,779,886,040 n/a 159,974,238 1,164,147,724 32,120,742 1,910,268,254

0 606,437,791 512,361,730 23,484,352 70,591,709 1,154,676,266 374,847,524 10,251,109 130,420,027 555,840,657 149,490,690 41,950,477

433,012 695,534,046 679,705,329 9,035,045 6,793,672 25,277,920 15,611,242 n/a - 18,949,435 10,865,396 10,030,883 1,435,370

68,904,143 605,770,329 468,608,169 88,013,012 49,149,148 1,211,923,980 509,469,900 n/a 93,513,622 384,617,453 262,743,329 167,620,026

0 607,240,000 547,130,000 25,475,000 34,635,000 669,633,000 216,865,000 n/a 24,278,000 85,687,000 121,814,000 144,046,000

0 507,954,583 488,266,281 217,546 19,470,756 526,713,651 259,173,453 n/a 105,820,437 230,521,353 132,550,000 0

0 529,543,579 413,675,184 10,127,070 105,741,325 1,557,324,348 820,768,740 n/a 101,680,957 545,013,725 213,232,941 136,517,734

0 597,265,000 560,060,000 23,026,000 14,179,000 365,024,000 n/a n/a - 67,658,000 69,882,000 158,203,000 4,552,000

10,138,805 438,857,962 341,680,404 19,891,017 77,286,541 1,966,520,957 1,033,235,409 9,911,693 187,206,298 1,032,764,433 481,635,306 209,726,860

0 498,896,000 433,241,000 32,238,000 33,417,000 221,761,000 72,406,000 n/a 15,553,000 101,773,000 3,173,000 3,234,000

906,203 491,113,951 432,912,731 12,596,767 45,604,453 430,288,291 104,508,366 n/a 25,821,662 207,597,525 22,940,104 8,966,645

12,692,274 288,605,447 259,222,887 8,649,650 20,732,910 3,552,178,585 2,961,765,123 n/a 502,392,958 1,598,666,854 847,653,052 759,082,527

168,000 345,840,590 306,276,229 2,717,293 36,847,068 751,421,808 71,889,260 n/a 88,798,546 324,065,645 136,092,032 24,505,297

0 403,587,514 366,373,957 316,824 36,896,733 88,459,030 20,248,399 n/a 1,065,395 35,030,949 0 105,125

0 323,399,411 319,100,082 3,634,573 664,756 171,094,703 5,863,513 n/a 74,139,946 146,281,638 18,511,312 3,775,170

1,535,113 359,172,852 338,104,124 3,129,352 17,939,376 767,944,908 385,265,287 n/a 26,784,724 416,836,603 73,040,487 34,730,589

0 161,575,359 141,093,763 11,980,752 8,500,844 1,730,829,983 1,329,119,182 n/a 156,146,360 496,654,549 1,011,602,050 183,024,896

232,441 360,869,940 326,490,618 20,929,768 13,449,554 278,865,309 125,951,601 n/a 9,871,478 99,526,242 77,552,912 14,960,580

2,839,199 364,437,162 325,291,187 27,984,639 11,161,336 111,717,157 46,332,950 n/a 5,019,979 20,326,922 14,048,277 1,372,829

0 337,613,102 336,957,938 176,487 478,677 20,001,940 2,979,322 n/a - 6,665,658 18,997,170 443,502 367,386

0 249,314,006 240,350,173 878,482 8,085,351 338,349,377 185,746,550 n/a   78,059,326 105,057,571 61,165,410 0

0 212,423,257 186,639,530 13,064,506 12,729,221 714,665,730 505,564,535 1,007,097 102,929,872 386,027,022 132,316,255 47,351,487

0 300,470,047 250,766,849 27,000,461 22,702,737 127,819,494 19,113,501 n/a 13,564,830 46,295,702 42,339,951 5,822,760

0 183,488,385 139,478,888 10,992,540 33,016,957 1,681,086,255 652,760,000 n/a 176,826,881 944,127,881 157,596,000 189,115,000

0 181,973,303 156,254,024 9,814,652 15,905,227 905,767,164 686,979,298 n/a 16,190,929 479,430,420 225,625,323 96,708,377

58,353,700 258,565,633 224,449,627 6,825,890 27,290,116 1,171,127,755 818,413,912 n/a 89,129,261 120,685,935 296,799,487 369,949,339

7,726,717 280,726,654 248,822,467 18,042,869 13,861,318 191,963,722 49,567,723 45,806,589 - 2,508,655 108,221,367 58,769,121 0

44,113,124 239,544,440 199,911,818 16,081,652 23,550,970 315,448,549 71,946,212 n/a 36,181,464 64,796,721 63,112,895 521,810

0 274,000,000 213,637,800 33,236,200 27,126,000 22,526,845 2,426,812 n/a 507,708 4,054,850 14,451,360 240,842
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Sources of Income
Name 2007 Income Public Support Government Investment Membership Program Sevices Other

51. UJA-Federation of Jewish Philanthropies of N. Y. 272,912,000 225,717,000 0 44,074,000 0 191,000 2,930,000

52. American Jewish Joint Distribution Committee 270,687,169 241,631,368 0 28,220,677 0 0 835,124

53. Metropolitan Opera Association 269,948,326 128,137,847 655,800 22,841,619 0 108,871,346 9,441,714

54. International Rescue Committee 267,879,842 145,532,025 108,201,276 8,187,882 0 1,313,694 4,644,965

55. Art Institute of Chicago 261,713,811 66,209,086 8,445,809 62,156,039 0 113,972,399 10,930,478

56. Institute of International Education 259,247,257 102,368,725 141,988,352 6,121,031 0 8,046,802 722,347

57. Leukemia & Lymphoma Society 258,667,009 246,378,875 393,956 10,441,220 0 0 1,452,958

58. Christian Broadcasting Network 248,876,739 158,673,429 0 3,612,206 0 535,876 86,055,228

59. March of Dimes Foundation 247,712,377 224,630,248 12,298,049 6,714,447 0 2,611,382 1,458,251

60. Special Olympics *** 247,126,753 194,888,002 12,151,715 10,547,731 0 7,024,399 22,514,906

61. Cystic Fibrosis Foundation 246,591,350 149,927,258 0 27,347,455 0 0 69,316,637

62. Direct Relief International 243,756,746 241,012,480 0 2,432,631 0 8,375 303,260

63. National Multiple Sclerosis Society 241,307,179 225,547,989 2,728,713 13,030,477 0 0 0

64. Alzheimer's Association 234,552,542 179,635,484 16,870,125 8,624,037 0 17,635,116 11,787,780

65. National Gallery of Art 232,791,601 59,773,526 113,171,034 53,626,337 0 1,414,953 4,805,751

66. Wildlife Conservation Society 232,581,424 90,152,891 59,114,573 23,816,518 9,683,652 36,502,836 13,310,954

67. Cross International Aid/Catholic Outreach ** 232,198,995 232,121,262 0 77,733 0 0 0

68. Operation Blessing International Relief 232,019,354 229,026,243 484,517 837,430 0 0 1,671,164

69. American Diabetes Association 231,252,344 175,319,471 200,380 5,560,505 0 40,188,274 9,983,714

70. World Wildlife Fund 227,895,243 181,385,403 27,951,360 13,186,070 0 386,205 4,986,205

71. Boys Town 225,625,780 97,739,827 10,481,927 8,769,503 0 105,942,104 2,692,419

72. American Museum of Natural History 222,051,803 92,535,175 45,360,643 37,777,856 6,308,072 24,870,034 15,200,023

73. Trust For Public Land 220,221,778 161,904,743 26,019,350 3,050,994 0 24,174,665 5,072,026

74. Christian and Missionary Alliance 214,846,701 57,352,030 0 26,076,038 0 125,189,108 6,229,525

75. Juvenile Diabetes Research Foundation International 214,433,000 203,650,000 0 10,025,000 0 0 758,000

76. Christian Children's Fund 212,427,893 190,281,386 16,041,474 4,358,624 0 1,090,751 655,658

77. Ducks Unlimited  210,825,782 143,335,609 58,181,711 275,693 0 0 9,032,769

78. Mental Health America 208,598,246 34,150,052 102,478,306 1,899,333 1,439,572 64,075,206 4,555,777

79. Make-A-Wish Foundation 205,184,351 190,532,724 0 12,724,626 0 0 1,927,001

80. Young Life 204,897,557 161,259,689 0 3,302,258 0 34,766,323 5,569,287

81. United Negro College Fund 203,656,288 162,008,049 0 26,651,470 0 0 14,996,769

82. Marine Toys For Tots Foundation 202,639,179 201,396,194 0 888,713 0 0 354,272

83. Rotary Foundation of Rotary International 202,491,852 132,941,592 0 68,487,121 0 0 1,063,139

84. Catholic Medical Mission Board 201,497,845 199,476,114 1,503,401 398,249 0 0 120,081

85. Trinity Christian Broadcasting Network* 200,658,172 121,020,832 0 17,407,285 0 58,007,524 4,222,531

86. Colonial Williamsburg Foundation* 196,979,267 38,121,076 1,805,600 80,840,802 0 45,284,424 30,927,365

87. National September 11 Memorial & Museum 194,779,523 135,325,972 55,211,127 4,242,424 0 0 0

88. The Conservation Fund 194,136,627 75,908,157 7,619,031 3,606,053 0 107,003,386 0

89. Girls Incorporated 192,964,216 57,679,365 86,668,102 10,152,544 0 32,229,496 6,234,709

90. WGBH Educational Foundation 191,677,654 140,043,853 15,672,903 5,438,388 0 19,033,667 11,488,843

91. Lincoln Center for the Performing Arts 186,467,140 123,936,139 3,538,277 7,720,765 0 12,098,383 39,173,576

92. Christian Aid Ministries 184,158,681 183,793,073 0 332,800 0 0 32,808 

93. United States Golf Association 182,935,892 38,205,157 0 24,318,475 497,645 111,258,936 8,655,679

94. National Public Radio 182,473,306 81,244,867 941,169 14,628,200 0 79,109,021 6,550,049

95. Mercy Corps 182,452,758 89,578,745 86,899,373 2,207,069 0 3,062,007 705,564

96. Project HOPE 181,360,144 166,870,516 10,669,069 1,551,230 0 1,745,745 523,584

97. Museum of Fine Arts, Boston 177,832,269 64,563,690 429,544 54,251,675 9,215,431 32,183,442 17,188,487

98. United Nations Foundation 177,794,996 154,055,175 17,500,000 6,206,295 0 0 33,526

99. The Carter Center 177,270,880 154,629,195 5,419,542 17,333,819 0 0 -111,676

100. Kennedy Center for the Performing Arts 174,463,875 51,021,545 37,757,442 16,576,725 0 61,275,848 7,832,315

* FYE 2006 data ** FYE 2007 estimates       *** Estimate based on FYE 2007 data from 38 affiliates and headquarters and FYE 2006 from 13 affiliates           
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In Kind Expenses Value of Net Change Unrestricted Temporarily Permanently

Contributions Total Programs Fundraising Administration Total Assets Investments Total Joint Cost In Assets Assets Restricted Restricted

275,000 242,704,000 192,291,000 33,532,000 16,881,000 1,288,043,000 959,027,000 n/a 162,077,000 604,749,000 261,537,000 203,780,000

0 249,050,444 230,794,159 3,210,085 15,046,200 474,991,927 337,787,540 n/a 30,041,608 201,156,553 155,191,004 23,326,390

0 253,402,128 223,539,892 14,033,033 15,829,203 454,636,837 313,120,067 n/a 23,341,848 - 3,768,350 108,609,575 249,199,922

889,171 240,768,818 216,258,038 8,926,789 15,583,991 178,169,350 88,562,547 n/a 33,598,584 57,377,649 4,3267,743 36,318,506

271,363 187,779,151 160,848,520 6,103,986 20,826,645 1,282,776,825 889,063,365 n/a 137,121,974 300,879,458 413,354,263 268,203,074

0 244,657,598 240,631,850 568,470 3,457,278 184,352,699 89,432,838 n/a 33,598,584 42,835,879 55,344,906 5,444,346

5,050,675 238,352,371 173,690,304 41,942,523 22,719,544 204,100,141 144,544,231 24,934,442 21,198,803 83,887,993 8,344,042 2,633,959

0 242,793,711 196,546,146 29,114,719 17,132,846 224,902,958 32,124,758 107,429,615 23,817,096 123,902,620 74,371,577 329,130

2,292,302 234,859,379 180,254,493 34,184,279 20,420,607 184,371,882 98,192,834 37,682,000 2,364,916 62,968,357 2,204,343 12,535,439

0 242,399,472 181,448,283 44,612,168 16,339,044 237,120,331 131,221,110 n/a 6,139,353 193,176,846 13,969,051 4,151,409

0 221,717,937 196,765,712 20,043,718 4,908,507 301,903,423 n/a n/a 24,873,413 202,166,344 14,140,798 3,446,646

1,049,852 155,611,187 153,769,889 535,881 1,305,417 133,083,050 43,997,138 n/a 87,477,404 128,788,755 2,073,230 25,036

0 239,603,486 187,292,260 35,657,258 16,653,968 178,999,639 70,459,231 n/a 1,703,693 75,603,049 21,170,800 9,421,747

4,377,154 221,066,877 174,966,192 34,508,585 11,592,100 255,653,166 142,815,403 n/a 17,884,873 113,484,847 38,197,323 24,955,421

0 203,046,232 167,725,444 4,143,646 31,177,142 1,004,446,398 694,266,306 n/a 84,752,007 357,983,117 177,040,132 368,845,578

0 179,873,603 155,181,934 7,043,473 17,648,196 884,412,731 536,525,213 n/a 111,679,986 361,992,813 186,784,951 205,686,299

0 230,354,564 225,630,881 2,807,249 1,916,434 6,580,894 0 n/a 1,845,075 1,251,613 1,428,487 233,000

0 237,749,623 235,303,137 1,218,728 1,227,758 28,339,039 0 n/a - 5,730,269 5,882,572 9,190,232 0

2,414,317 225,787,341 167,769,323 49,018,265 8,999,753 118,525,515 35,158,360 n/a 5,573,696 31,987,512 36,859,204 6,596,074

11,206,078 149,983,939 122,111,619 18,440,899 9,431,421 433,216,704 257,681,034 n/a 95,858,499 201,150,705 86,389,693 29,608,435

217,507 211,695,100 183,636,871 16,551,575 11,506,654 339,579,208 57,477,959 6,005,315 38,540,180 152,894,706 24,423,845 71,518,001

0 172,574,733 135,805,944 4,923,655 31,845,134 1,159,923,866 575,766,894 n/a 100,082,015 419,161,149 247,584,393 139,829,307

621,866 218,085,316 199,138,775 6,199,814 12,746,727 362,453,135 75,154,250 n/a - 14,853,012 43,064,426 169,434,601 10,842,754

0 206,299,152 180,001,858 4,594,149 21,703,145 843,282,452 125,345,491 n/a 9,395,346 97,351,567 24,860,316 10,363,326

0 216,588,000 186,490,000 14,651,000 15,447,000 243,910,000 160,107,000 4,679,684 12,134,202 23,169,000 26,099,000 5,040,000

12,628 214,870,703 176,405,818 24,998,831 13,466,054 69,991,355 38,959,018 n/a 261,872 14,031,196 23,876,677 7,800,929

0 203,692,528 175,748,826 23,660,937 4,282,765 118,242,056 30,546,841 n/a - 481,041 17,532,032 55,817,461 5,408,640

0 206,087,869 180,276,120 3,260,371 22,551,378 149,446,059 39,342,242 n/a 3,432,997 77,248,720 0 17,825,257

0 178,473,851 135,674,002 27,094,787 15,705,062 210,835,466 127,004,138 n/a 26,710,500 134,740,506 21,837,567 16,224,732

0 190,143,599 163,021,407 9,361,626 17,760,566 238,665,167 20,618,153 n/a 16,383,317 209,961,041 10,808,116 0

1,101,129 153,601,481 126,799,824 14,663,484 12,138,173 1,087,877,112 1,001,044,570 4,709,183 69,819,189 10,593,567 286,217,510 51,206,338

2,199,058 206,333,807 200,096,231 5,540,119 697,457 68,353,693 17,208,547 6,144,467 23,387,138 58,739,981 380,000 0

0 139,770,859 118,206,258 12,632,439 8,932,162 804,454,910 742,915,320 n/a 100,544,836 591,365,949 5,073,037 141,528,289

4,853,117 216,346,664 210,058,226 3,544,765 2,743,673 21,600,056 3,305,045 n/a - 14,744,935 15,166,105 952,937 0

0 141,089,507 101,026,450 15,075,824 24,987,233 862,758,489 399,384,086 n/a 58,937,460 838,828,553 155,284 0

0 129,541,810 108,051,603 9,358,656 12,131,551 1,530,330,287 874,376,322 n/a 103,636,286 812,018,128 76,328,319 222,827,171

35,143,430 12,146,831 5,307,961 5,155,413 1,683,457 395,941,252 0 n/a 182,632,692 240,215,252 143,168,870 0

0 187,975,242 183,753,714 1,407,078 2,814,450 429,193,697 7,393,382 n/a 10,161,435 209,105,882 60,424,509 59,835,047

0 168,383,841 145,662,134 7,476,144 15,245,563 317,465,481 n/a n/a 29,207,864 157,304,528 79,079,556 44,022,487

7,370,902 190,198,777 150,667,327 19,765,090 19,766,360 533,541,991 69,509,506 n/a 5,567,750 213,398,508 82,788,056 21,384,827

2,978,266 135,690,617 114,104,537 7,191,583 14,394,497 643,061,516 302,261,657 n/a 72,531,796 213,341,296 152,525,782 62,008,579

1,619,955 134,242,966 132,538,005 626,984 1,077,977 96,564,409 2,085,808 n/a 49,908,510 89,824,754 4,460,951 0

0 126,407,590 114,680,116 6,467,214 5,260,260 262,929,759 213,837,809 n/a 49,397,482 179,744,996 0 0

1,386,592 160,617,108 132,189,619 2,823,533 25,603,956 508,600,769 414,097,947 n/a 63,533,400 209,635,056 21,668,597 196,446,809

0 185,128,412 159,656,967 9,888,108 15,583,337 106,904,597 18,243,457 n/a 516,441 15,826,696 29,040,737 0

1,266,428 172,934,498 160,280,364 7,948,872 4,705,262 65,685,460 17,743,581 n/a 7,550,058 13,080,706 36,580,335 1,930,346

1,169,630 104,561,220 85,845,304 6,727,978 11,987,938 934,742,268 595,202,729 n/a 111,482,500 114,248,064 569,249,054 222,038,373

0 81,078,740 73,597,011 4,013,712 3,468,017 203,314,288 0 0 96,722,522 41,299,571 100,645,650 0

394,875 158,162,462 144,474,822 8,105,552 5,582,088 473,400,584 376,329,441 n/a 51,556,593 273,603,990 71,044,516 119,301,844

856,134 153,748,549 130,207,701 8,102,657 15,438,191 397,269,831 9,000,274 n/a 24,318,272 168,837,380 55,418,499 89,226,519
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Stop paying rent. 
Own your future.

OFFICE
CONDOMINIUMS

FOR SALE

Cal l  now
Michael  Rudder at  212.206.6072.  mrudder@t imeequi t ies .com. www.teof f icecondos

The complete terms are in Offering Plans available from the Sponsor: File No.CD05-0565; File No.CD07-0638; and File No.CD07-0437, 
respectively. All information supplied is from sources deemed reliable and is furnished subject to errors, omissions, modifications, removal 
of the listing from sale, and to any listing conditions, including the prices. Any square footage dimensions set forth are estimates based on 
approximate rentable measurements. Useable square footage (SF) measurements are set forth in the Offering Plan.

131 W. 33rd Street
70 W. 36th Street

125 Maiden Lane
820 Second Avenue

Midtown and Financial District Locations
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Last summer, Time Equities, Inc. hosted a symposium 
in New York City to discuss the benefits of offi ce 
ownership for not-for-profit organizations. Speakers 
from various facets of the not-for-profit and fi nance 
industries addressed questions and key concerns 
regarding the procurement of and transition into an 
offi ce condominium.

Edward G. Lloyd, SVP of Operations and CFO of the U.S. Fund 
for UNICEF, described what prompted his organization to purchase 
75,000 square feet of office space at 125 Maiden Lane. “Our lease 
was about to end. We had outgrown our space, and the space itself just 
wasn’t attractive,” said Lloyd. “We asked ourselves, ‘What’s our other 
alternative?’” After running analysis on a multitude of scenarios, the 
company concluded that over 30 years, it would save $25 million if it 
chose to buy. “It was a no-brainer,” Lloyd said.

Lloyd went on to address the ease with which his company was able 
to transition from rental space to office condo. His most informative tip: 
“Put together a great team. You need a good legal team, a good fi nance 
guy, a good architect… We had a really great team.” From demolition 
to move-in, the U.S. Fund’s entire office condo took only 14 weeks to 
assemble. 

As for expenses, Lloyd admitted that the initial cost of purchasing an 
office condo was more than if his organization had chosen to continue 
renting, but in the long term the not-for-profit will save money with 
the purchase. Over the last three years alone, the property value has 
increased at twice the annual rate the U.S. Fund anticipated.

According to David Lebenstein, Senior Managing Director of Colliers 
ABR’s Not-For-Profit Division, the fact that 501(c)(3) not-for-profi t groups 
are exempt from paying real estate taxes is a huge advantage. “That could 
be worth anywhere from $5 to $10 to $12 a square foot, which is a very 
signifi cant benefit when you compare it to leasing,” he said.

“For strong, stable not-for-profits that can predict their growth and 
future, owning is the way to go,” said Lebenstein. As proof, he cited the 
case of 666 Broadway, which sold for $850,000 a floor in 1985. In 
2007, one floor sold for $5.7 million. “We’re seeing buildings trading 
at $600 to $800 a foot today that were trading for $300 as recently as 
2005. There’s no question that these spaces will be worth more in 2012 or 
2020 than they are today.”

Paul T. Lamas, SVP of the broker-dealer Roosevelt & Cross, elaborated 
on the initial costs of buying an office condo. When procuring a bond, the 
closing costs are actually higher than typical financing, explained Lamas. 
“There are fees for the New York City Industrial Development Agency 
(IDA), which issues the bond. There are fees for lawyers. Closing costs 
tends to range between 3 and 5% of the total bond amount.” But when the 
IDA issues a bond, the organization waives the New York State and City 
mortgage recording tax, which is equal to 3.8% of the mortgage amount. 
“So that really brings it back in line with traditional fi nancing,” said Lamas.

“There are a wide range of opportunities for financing,” said Lamas. 
“If you obtain a letter of credit from a commercial bank, you can get a 

low floating rate, and you have to add on to that the annual cost of the 
letter, which is usually around 1%.” Additional options include variable 
rate financing – which Lamas admitted can be “challenging for not-for 
profits to consider,” but he assured that it’s a reliable method – and private 
placement-type fi nancing.

According to Lamas, the economic downturn in the United States 
has created a high demand for tax-exempt bonds, due to their reputation 
as safe and secure investments. “If you’re a not-for-profit that has been 
leasing office space and is looking to secure a tax-exempt bond to acquire 
a condo in Manhattan, it’s really viewed as a straightforward transaction 
by the banks,” Lamas said. “Through the employment of these bonds, we 
have been able to secure financing anywhere from 75 percent up to 100 
percent of the project’s cost.” 

He explained that when the U.S. Fund for UNICEF purchased its 
space, Roosevelt & Cross secured a bond worth more than $43 million, 
while the U.S. Fund spent only $500,000 in out-of-pocket expenses. 
Conversely, another client, the Guttmacher Institute, chose to put more 
equity into its purchase, covering $1 million of a $12-million-dollar project. 

“Manhattan office rents have reached historic highs,” concluded 
Michael Rudder, Director of Office Sales for Time Equities. “It has become 
nearly impossible for not-for-profits to survive in Manhattan, despite their 
vitality to the city’s success.” With the option of office condo ownership, 
Time Equities is giving these organizations the opportunity to own their 
future by taking advantage of a unique host of benefits that were never 
before available to them.

IS PURCHASING AN OFFICE CONDO THE RIGHT MOVE FOR YOUR 
NOT-FOR-PROFIT? INDUSTRY EXPERTS SAY YES.

FOR MORE INFORMATION CONTACT
Michael Rudder at 212.206.6072
mrudder@timeequities.com
www.teofficecondos
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Broadcasting Network (85), 72 percent;
Leukemia & Lymphoma Society (57), 73
percent, and American Diabetes Associa-
tion (69), 74 percent.

Direct mail is still strong, Kurre added,
especially when charities have a core
group that continues to put a check in the
mail each month.“Those will, for the most
part,keep doing it because it’s part of their
budget,” he said. “For me to turn around
and stop deducting $50 a month, I don’t
think people will do that unless people are
really falling on hard times,”he added.

Some nonprofits that increased fundrais-
ing efforts reported continued,or increased
success, in direct mail as well as other chan-
nels.With more than 90 affiliates, fundrais-
ing expenses for Chicago-based Easter Seals
(8) increased by $4 million,to $38 million in
FYE 2007, according to its consolidated
statement.Direct mail continues to serve as
the organization’s base and its fundraising
techniques did not change in fiscal 2007,ac-
cording to Alex Kiefer, senior financial ana-
lyst for Easter Seals.

While fundraising might have increased
by some 12 percent,Kiefer pointed to pub-

lic support which last year was up for
Easter Seals by $65 million, roughly 58 per-
cent. Overall revenue was up more than
$191 million as well, almost 20 percent.
“Public support speaks for itself and when
you look at it in comparison to the in-
crease in fundraising expenses,you’ll find a
very favorable ratio. That’s the way you
have to look at fundraising expenses –
through that ratio to public support,”
Kiefer explained.

Campus Crusade for Christ Interna-
tional (CCCI) (31) saw its fundraising ex-
penses drop after boosting investment the
previous year. The bulk of expenses for
two successful campaigns occurred in
FYE 2006, when fundraising totaled $36.6
million and included significant radio ad-
vertising. Orlando, Fla.-based CCCI cut
back on paper for new donor acquisitions
-- which continues into this year -- while
investing in other marketing channels in
search of new donors. The result was a
drop of 12 percent, down to $32.2 mil-
lion, in fundraising expenses.

BY MARK HRYWNA AND CRAIG CAUSER

F
undraising expenses, while up
for most nonprofits in this year’s
NPT 100, were generally not set-
ting off alarms or calls for a

freeze on spending.
Expenses increased for a majority of

organizations in the study, but taken as a
whole, expenses rose rather modestly, by
less than 1 percent (0.48) for the 100
nonprofits.

“We’re not seeing significant changes

in overall program as a percentage of total
or fundraising expenses. On an overall
basis, things seem to be pretty solid from
that side,”said Frank Kurre,managing part-
ner, national nonprofit practice, at Grant
Thornton LLP,which helps to compile and
analyze the financial data for this report.

Nonprofits in this year’s NPT 100 had
aggregate total expenses of $53.19 bil-
lion. The majority of that, $45.89 billion,
was classified as program expense, for a
ratio of better than 86 percent. Some

$2.57 billion (4.8 percent) was reportedly
spent on fundraising. Almost 9 percent,
$4.72 billion, reportedly went for admin-
istrative expenses.

Nearly all nonprofits in the study had
program expenses account for at least 75
percent of their overall expenses. Only six
did not: the fledgling National Sept. 11
Memorial & Museum (87), 44 percent;
ALSAC/St. Jude Children’s Research Hospi-
tal (22),69 percent;American Cancer Soci-
ety (9), 70 percent; Trinity Christian

Your fundraising event was a huge success, 
despite several last minute glitches. You got your 
mailing out on deadline, despite several late 
changes. You even increased your constituent list 
by 25%, despite a shortage of volunteers. 

You kept smiling, kept pushing forward and stayed 
focused on the thousands of lives positively 
impacted by the funds you raised.

But Now, Something Is About 

To Send You Over The Edge – 
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and fundraising reports never correlate?

? Is it the lack of access to data you need from 
your accounting system?

? Or, is it those nagging doubts as to whether you 
are tracking enough information about your 
constituents to intelligently segment your 
lists for future campaigns? 

It’s Time To Step Away 

From The Edge – 

Serenic DonorVision, powered by Microsoft Dynam-
ics NAV, provides two-way integration between your 
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correlate every time, and both teams have access 
to the data required to keep your mission moving 
forward.
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to-build queries streamline list creation, simplify 
target group development, and facilitate focused 
interactions.
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Visit www.serenic.com/edge to learn more 
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Groups Shaving Expenses With An Eye Toward ROI

Red Cross volunteer
Ken Chapin sorts
snacks for delivery to
Florida residents after
Tropical Storm Fay.
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“While not the industry norm, we are
finding that donors acquired via non-tradi-
tional methods (online, email, radio, etc.)
are appearing to show greater retention
and repeat gift rates than those acquired
by paper,” said Megan Hawkes, director
donor marketing and development.

Funding for new donor acquisition has
continued to drop as paper costs for new
donor acquisition have slowed down.“We
are in no way reducing the effort placed on
new donor acquisition, as it is vital for
growth, and even more so in current eco-
nomic conditions,”Hawkes said.“Unless we
are continually seeking new donors to en-
gage in our ministry,we will suffer from the
even higher costs -- both immediate and
long term -- of the affects of donor
attrition to our donor base.”

Several CCCI ministries made
changes from 2006 to 2007 in di-
rect marketing efforts, such as
mailing less frequently, Hawkes
said, while others that did not in-
vest in new donor acquisitions
historically saw substantial attri-
tion to mailing lists. There also
have been efforts to eliminate
duplicate mailings, over-mailing
and overall data clean up. The
cost savings has been reflected
in Return on Investment (ROI) within a
number of ministries, she said, contribut-
ing to the reduction in expense.

Not all organizations enjoyed a corre-
sponding boost in revenue from an in-
crease in fundraising costs. For CARE (26),
fundraising expenses increased by $1.9
million to $25.4 million, while its public

support slipped $49.1 million, to $606.2
million in fiscal 2007. The additional
fundraising expenses were due to event
costs, an increase in travel and transporta-
tion costs to visit donors and constituents,
and a focus on growing its donor file, said
Jo Hodges,deputy director at CARE.“Some
new fundraising programs, such as our
donor acquisition efforts within direct
marketing, caused an increase in our ex-
pense,” Hodges explained.“We did not in-
vest in 2006 at levels needed to grow our
donor file, so an increase in 2007 was nec-
essary.”

Where cutbacks are starting to be seen
is administrative programs and softness in
fundraising activities, especially for special
events, said Kurre. Some of those special

events are not meeting targets that they
were last year, according to Kurre, who’s
seen organizations cancel or postpone
special events because of a lack of interest.

The special events that are still doing
well are those where an honoree is a top
titan of industry who has adopted that
particular event and will have many
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ment provides “a refined ability to define
high-return strategies, markets and staff,”
Fischer said, giving ACS the ability to “un-
derstand what kind of margins we’re get-
ting for the investment of time and
resources we have across the board,
whether in the region, local area, an indi-
vidual staff person or strategy.We can eval-
uate the production value of our
investment of resources,”he said,and share
best practices across the organization.

Data from the affiliate level becomes the
basis for decision-making, Fischer said. If
one area is doing a great job at reducing
cost, best practices are identified and then
implemented across the organization, be-
coming the basis for training other staff. “It’s
a very business-oriented approach, in using
data to identify best practices,” he said.“It’s
not easy to do, but we’ve got it down very
efficiently, with processes in place to share
data on a regular basis with key leaders
within the organization and those people
who are implementing,”Fischer said.

The intent is to maximize resources,
particularly in a difficult fundraising envi-
ronment like this, Fischer said, when rev-
enue might not increase.“It enables you to
make better investment decisions,” he
said. In some cases though, it’s more than
just ROI when deciding on a plan. For in-
stance, when it comes to direct mail, Fis-
cher said it might take more spending to
raise the same amount or more money
this year.Other benefits also are important
to consider, including lifetime value of a
donor, reaching key target audiences and
cross selling. “There are a lot of benefits
that wouldn’t necessarily make it based
on ROI in the short term,”he said. NPT

friends and colleagues attend. “If you’ve
got the right honoree, you’re still going
strong,”Kurre said, but many of the events
run in the traditional way are down.

The American Heart Association (25)
saw revenue from special events jump 11
percent last year,but in 2008 the organiza-
tion is expecting an increase of less than 2
percent in that category, which would ap-
pear under “other revenue.”

Program expense eclipsed $3 billion
at the American Red Cross (5), a total
$3.4 billion, including a jump in adminis-
trative expense to $225 million, from
$187 million last year. Fundraising ex-
penses remained in the neighborhood of
$142 million.

The administrative expense was a re-
sult of the disaster relief agency pouring
$80 million into pre-position supplies,
communication equipment and worker
training across the country.“Today as we
deal with back-to-back hurricanes, that in-
vestment is paying off. The Red Cross is
better prepared today because we have
better systems in place, more trained
workers and more partnerships than we
did prior to Katrina,” said Mary Havell, an
American Red Cross spokesperson.

The American Cancer Society (ACS) (9)
shaved almost 5 percent off fundraising ex-
penses last year, down to $198 million.At-
lanta-based ACS initiated an integrated
fundraising plan several years ago that iden-
tifies and implements efficiencies to focus
on ROI.“When allocating staff time, we’ve
refined our ability to identify high-return ve-
hicles for the organization,” said Guy Fis-
cher,chief development officer at ACS.

The integrated fundraising develop-
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A Red Cross truck is parked
outside a warehouse near

Orlando, Fla., during the
aftermath of Tropical

Storm Fay this summer.
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come levels. Animal adoptions allowed
donors to symbolically adopt an animal in
honor of a friend, colleague, or loved one,
and ranged in price from $25 to $250.

“Extraordinary gifts,” which listed from
$1,000 to $2.5 million each, were allo-
cated directly to projects such as relocat-
ing bison or rhinos to a wildlife protected
area or providing an educational scholar-
ship to a young girl in the developing
world. The most expensive gift opportu-
nity was directed at a long-term solution
to protecting endangered tigers in key
tiger protection areas around the world.

While WWF had been conducting on-
line adoptions, this was its first concen-

trated effort on a catalog of this nature,
Sheerin said.The inaugural catalog rang up
more than $1 million in net income, a fig-
ure which was “much more successful
than we had expected,”he added.

Hot on the heels of the WWF’s growth
spurt was the Trust for Public Land, which
posted a $64.8-million increase to $220.2
million during fiscal 2007. Public support
was also up for the organization, rising 35
percent, from $120.1 million to $161.9
million.Ducks Unlimited (DU) was next in
the row with $48.7 million in total rev-
enue gains, a 30-percent increase com-
pared to the prior year. DU tallied $143.3
million in public support, a robust $54.6-
million boost from fiscal 2006.

“We’re in year three of a $1.7-billion
campaign and we’ve enjoyed strong sup-
port from our board and the public,” ex-
plained Dan Thiel, group manager of
development at DU, headquartered in
Memphis,Tenn.“That was manifested in fis-
cal 2007 by a number of significant gifts. It
also reflects a very robust year in our con-
servation easement program. There was
some favorable legislation out of the (U.S.)
House and Senate that made it more advan-
tageous for folks to complete a conserva-
tion easement. People have taken
advantage of that and have accelerated
their plans to create a conservation ease-
ment and we’ve benefited from that.”

The Bronx,N.Y.-based Wildlife Conserva-
tion Society earned $232.6 million in total
revenue, an $18-million increase, and a

BY CRAIG CAUSER

A
slowing national economy, the
subprime mortgage crisis, and
an increase in home foreclo-
sures started to raise their ugly

heads during fiscal year ending 2007. As
the public’s belt-tightening began, home-
buyers rapidly became more endangered
than the Butternut tree and the Bridled
Nail-tailed Wallaby. But it was the non-

profit organizations dedicated to saving
those proverbial trees and wallabies that
turned many green with envy.

Each of the environmental groups in
this year’s NPT 100 saw an increase in
total revenue for FYE 2007, none greater
than the $65.4 million spike recorded by
the Washington, D.C.-based World Wildlife
Fund (WWF). The WWF heightened its
total revenue by 40 percent, from $162.5

million to $227.9 million, and jumped
from $114.6 million to $181.4 million – a
58 percent gain – in public support.

The gains can be attributed to a number
of factors, including a bequest of $33 mil-
lion and a $10-million major gift, according
to Charles Sheerin, acting vice president of
development for WWF.The nonprofit also
debuted its now-annual holiday catalog,
ripe with giving opportunities for all in-
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GREEN Is GOOD
Environmental groups buck flagging economy to post gains

Green, page 32
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Governance Becoming Institutionalized
Nonprofits getting ahead of the IRS Form 990 curve
BY MARK HRYWNA

W
ith few exceptions,the vast
majority of NPT 100 orga-
nizations have adopted
governance policies that

will be included in the next generation of
the Internal Revenue Service’s (IRS)
Form 990.

In anticipation of the Form 990 revi-
sion that charities will have to begin filing
for fiscal year ending 2008, this year’s NPT
100 included a five-question survey of
governance policies. The new Form 990
will include several questions about
whether an organization has adopted poli-
cies relating to conflicts of interest,
whistleblowers, document retention, gift
acceptance and compensation review.

In compiling the NPT 100, The Non-
Profit Times requested that organizations
complete a brief survey detailing approxi-
mately 20 lines from the nonprofit’s Form
990. Some organizations decline to com-
plete the survey -- citing either a lack of
manpower or an explicit policy because
of so many requests -- and submit the
Form 990 or another financial document.

Eight of the 100 organizations de-
clined to answer, or simply did not an-
swer, the governance policy survey. Every
nonprofit reported having adopted at
least two of the five policies but only 68
had adopted all five. In some cases, an or-
ganization said no policy had been
adopted but one is in development.

Most common among all nonprofits in
the study was a conflict of interest policy,
with all 92 responders indicating one was in
place.All but one had a compensation re-
view policy,although two of those indicated
it was only for the chief executive officer.

“Most of our organizations now, almost
all, have conflict policies,” and the major-
ity of them have compensation setting
policies, said Dan Romano, executive di-
rector – tax, northeast higher education
and not-for-profit practices, at Grant
Thornton LLP.

The vast majority of organizations (85
of 92, or 92 percent) claimed a whistle-
blower policy. Some did not necessarily
have an explicit whistleblower policy but
something akin to it. Among those 85 re-

spondents, one national nonprofit replied
that it has an ethics policy and hotline in
place that “permits complaints, anony-
mous or otherwise, but does not set out
express protections for the complainant,
which presumably is the definition of a
‘whistleblower’ policy.” Another organiza-
tion cited its employee handbook, which
specifically states: “Retaliation is prohib-
ited,”though there is no policy specifically

called whistleblower.
Only 81 of the 92 nonprofits (88 per-

cent) have a document retention policy.
The least likely policy that an NPT 100 or-
ganization would have adopted is a gift ac-
ceptance policy. Even still, a large majority
-- 78 of the 92 organizations,or 85 percent
-- indicated they did have one and of the
14 that didn’t, one was developing a pol-
icy and another responded “no informa-

tion available.”
A gift acceptance policy is one where

organizations that don’t have it now will
begin adopting it this year, Romano said.
In fact, most of the policy questions that
will be on the revised Form 990, probably
will have all been adopted by the time or-
ganizations file their 2008 returns,he said,
“to avoid any questioning of their gover-
nance structure.” NPT
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as we expend money for the purpose as in-
tended.We’re using it for the construction.
It really correlates with the construction
we’re doing on our capital project,” ex-
plained David Langford, vice president for
finance at the National September 11
Memorial & Museum at the World Trade
Center.“Those figures will increase in fiscal
2008 and it will continue to increase.The
total grant is for $250 million.”

A $5-million grant was made available
by the state in 2005 and was restricted for
marketing purposes. The organization
used that money to stage a traveling 25-
state tour that provided people the oppor-
tunity to sign a steel beam from the World
Trade Center.

“There was an accompanying exhibi-
tion with the beam,” added Michelle Bres-
lauer, the organization’s public affairs and
communications manager.“It was really an
awareness tour. By going to 25 states we
wanted the American public to participate
in building the memorial.We were accept-

BY CRAIG CAUSER

T
he families of those who died
during the September 11, 2001
terrorist attacks at the World
Trade Center in New York City

have been waiting for some time for a
memorial that properly commemorates
those lost on that unimaginable day. If the
2008 NPT 100 is any indication,that memo-

rial is well under way to becoming a reality.
The National September 11 Memorial

& Museum at the World Trade Center has
made its first appearance in the NPT 100,
coming in at No. 87 due to a 68-percent
spike in total revenue,up from $115.8 mil-
lion in FYE 2006 to $194.8 million in FYE
2007.While public support grew by a very
healthy $28.5 million, to $135 million,gov-

ernment support was up a whopping 587
percent from the prior year, rocketing
from $8 million to $55.2 million, due in
large part to two grants -- one from the
State of New York and the other from the
federal government.

“We have a federal grant from the U.S.
Department of Housing and Urban Devel-
opment (HUD) and we record the revenue
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$30.3-million boost for a haul of $90.2 mil-
lion in public support.The only hiccup in
the catagory came from The Nature Conser-
vancy (TNC).TNC scored a 1-percent rise in
total revenue to $1.02 billion but its public
support declined 6 percent, from $517.9
million in fiscal 2006 to $485.1 million in
fiscal 2007. The dip was a result of a record
year in fiscal 2006,partly due to a significant
bequest distribution as well as the culmina-
tion of a major, multi-year fundraising chal-
lenge, according to Amy Golden, acting
chief marketing membership and philan-
thropy officer at TNC. In contrast,FYE 2007
was a planning year, between fundraising
campaigns and organization-wide “chal-
lenge”opportunities, she added.

Even with an inevitable slide that comes
from following a record year,TNC was still
able to grow its total revenue through a di-
versified plan. “We have deep program
strategies at every donor level -- from mem-
bership to major gifts, to principle gifts and
planned giving -- to protect us from the
volatility of the economy,”Golden replied.

Despite an economy that depressed the
green in people’s pockets, the numbers
show that donors remained unwavering
when it came to green issues in fiscal 2007.

GREEN
Continued from page 30

National September 11 Memorial
& Museum Finds Its Footing
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ing donations but it wasn’t our primary ob-
jective. No matter what state we went to
during the tour, we found that people
were so closely affected by the events of
September 11.They didn’t feel like it was
only a New York or East Coast event in any
way. Every community that we’ve reached
out to has been supportive of this project.”

The awareness tour might not have
had donations in mind as its primary goal
but the organization’s overall public sup-
port numbers grew 27 percent, or $28.5
million, from $106.8 million in FYE 2006
to $135.3 million in FYE 2007,nearly all of
which came from major gifts,of $1 million
or more. Less than $500,000 was through
direct mail efforts.

The memorial and museum experi-
ences a spike in fundraising around its an-
niversary date each year, which usually
lasts until some time in December, ac-
cording to Langford, since there is much
more public attention on the project at
that time. People are usually involved in

some kind of preparation for the anniver-
sary and the organization takes advantage
of that awareness by spiking its direct
mail around that period, he added. The
museum plans to expand its direct mail
program,which raised less than half a mil-
lion dollars last year, as it gets closer to
the opening.

The nonprofit’s total expenses in-
creased to coincide with its revenue
growth. The approximately $6.6 million
FYE 2006 figure increased 90 percent to
$12.5 million in FYE 2007. As the non-
profit expected, fundraising expenses saw
the biggest spike -- a 328-percent increase

from $1.2 million to $5.2 million.
Progress has manifested itself in more

ways than stout numbers on a balance
sheet.The footings for the foundation for
the memorial and museum have been laid
and on Sept.2 the first steel columns were
erected in the northeast corner of the
North Tower footprint, where the north
pool of the memorial fountains will stand.
Constructing the steel for the project will
continue during the next year leading to
the building out of the structure of the
memorial and the plaza.

While the project is a few years away
from completion, the organization is
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“We have not seen any falloff in our
easement program,” DU’s Thiel said. “The
people with wealth who have these major
land holdings,while they certainly feel the
effects of the current economy, they’re in-
volved in very long-term,estate protection
issues. Conversation easements are just
one component of larger estate planning.
These folks are going to plan and execute
in any economy,”he said.

“Going green”and environmental issues
continue to be a hot topic in the main-
stream media, which also helps to fuel the
philanthropic fires,the WWF’s Sheerin said.

“I’ve been involved with conservation
for 15 years and I don’t think any of us
have seen this kind of interest since Earth
Day started in the ‘70s,” said Sheerin, who
also spent time at TNC.“It’s been remark-
able, just the groundswell of interest
when you look at the amount of major
publications that have ‘green’ issues and
the interest in hybrid vehicles -- it’s just a
huge amount of public interest. What all
of the environmental groups have been
able to do is get out there with their mes-
sage in a way that’s been embraced be-
yond what it was before. I think that for
all of these environmental groups it’s an
exciting time right now.” NPT

pleased with the current status of both its
fundraising and construction achievements.

“In April, we met our first phase goal,
which was $350 million,” Breslauer said.
“We’ve begun a $25-million second phase
campaign that is geared toward the en-
dowment and the museum’s exhibition
costs. We are working with the Port Au-
thority of New York and New Jersey on
the completion date.They are the builders
of the project and they set the construc-
tion schedules. Right now they are evalu-
ating all of the deadlines for all of the
projects and they anticipate a 2011 com-
pletion date for the memorial.” NPT
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oped into a mixed-use facility that also
will provide additional gallery space as
well as basement space for storage.

At the time of the sale in January 2007,
then-MoMA Director Glenn Lowery said the
museum had acquired the site during the
course of the past decade for future expan-
sion of gallery space.“However, over the
past several months it became clear that
current real estate market conditions make
this an opportune time for the museum to
realize its investment to accomplish two im-
portant goals: to expand our gallery space
and generate revenue to strengthen the mu-
seum’s endowment,”he said.

The property was sold to Hines, an in-
ternational real estate firm, which had not
established a timeframe for development,
that it is expected to take several years.

“Other revenue”atThe Smithsonian (30)
looks like it dropped off considerably, from
$137 million in FYE 2006 to $68 million last
year.In the previous fiscal year,the organiza-
tion realized the entire gain on the sale of
two properties, one an office building in
Washington,D.C.,and a warehouse.

Located in the revitalized Gallery Place
neighborhood near the MCI Center, the
Victor Building was purchased for $86
million in 1999 to house staff for the Na-
tional Portrait Gallery, Smithsonian Ameri-
can Art Museum and Archives of American
Art, all of which had to vacate when the
Patent Office Building was renovated.

The nine-story, 343,000-square-foot
building fetched $157.5 million for the
Smithsonian when it was sold to Trizec
Properties, a Chicago-based property in-
vestment firm. NPT

BY MARK HRYWNA

Just as man cannot live on bread
alone, nonprofits cannot simply live
on donations.There are more than a
few organizations in the annual NPT

100 that boast a vast majority of their rev-
enue from public support, perhaps pro-
gram service or even investment income.
There are others, however, that have a
more diverse revenue stream.

Nonprofits like the YMCA generate mil-
lions of dollars in program service rev-
enues while museums and art institutions
of all kinds enjoy healthy endowments.

In recent years, some organizations
have sold off property before the real es-
tate market imploded. Profits from those
sales generally end up in the “other rev-
enue” category. Most nonprofits don’t
have investment properties but instead
might have some type of program-related
properties,said Dan Romano,executive di-
rector, tax,northeast higher education and
nonprofit practice for Grant Thornton LLP.
Charities wouldn’t sell property unless
they were considering getting rid of it any-
way, he said, not just for the purpose of
making money in a hot real estate market.

The Museum of Modern Art (45) sold
a vacant lot adjacent to its Midtown Man-
hattan facility early last year for $125 mil-
lion.That would explain “other revenue”
for the museum more than doubling,
from $45 million in fiscal year ending
2006 to $113 million last year. The sale
was expected to net about $65 million
for the museum.

With a footprint of about 17,000
square feet, the property will be devel-
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NPT 100 Groups
Turning Real Estate
Into Cash

The Museum of Modern Art
in Manhattan will realize
about $65 million from the

sale of adjacent property to
Hines, an international real

estate firm. The revenue
will expand gallery space
for the museum as well as
strengthen its endowment.

Image courtesy of Hines.
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saw investment income double, from $15
million to $32 million.Some gains were a re-
sult of a reclassification of investments.

For the most part, nonprofits are in-
volved in conservative investments but
even those with more varied portfolios
that might include alternative investments
continued to grow,said Dan Romano,exec-
utive director, tax, northeast higher educa-
tion and nonprofit practice at Grant
Thornton LLP. Like public support, per-
haps it’s growing at a slower pace than in
the past,but it’s at least moving upward for
the most part, he said.

There were very few organizations with
large investment income gains. Most were
average with the largest endowments tak-
ing big hits on the income side, Romano
said, while endowments as a whole were
relatively flat with some reductions.

Not unlike previous years,Tampa, Fla.-
based Shriners Hospital for Children (16)
had the greatest percentage of revenue de-
rived from investment income due to its

BY MARK HRYWNA

T
his time next year nonprofits
might be yearning for the days
of investment income gains
that even sniff positive terri-

tory. But for fiscal year ending 2007, at
least organizations with large endow-
ments enjoyed decent returns, outpacing
the S&P 500 by two points.

Overall, NPT 100 organizations had ag-
gregate investment income of $4.24 bil-
lion, slightly more than 7 percent of the

$59.94 billion of total revenue, compared
to the S&P’s 5 percent.Last year the organi-
zations on the NPT 100 totaled approxi-
mately $4.74 billion in investment income,
but that total included several multibillion-
dollar nonprofits not on this year’s list.The
same group of nonprofits had $3.82 billion
in investment income last year, which
would be an 11-percent jump compared to
last year’s investment income.

For the purposes of The NPT 100, in-
vestment income includes more than just

interest and dividends.(See “How The NPT
100 Was Compiled,”on Page 18.)

Among the biggest individual gainers
from last year’s NPT 100 organizations were
Dana-Farber Cancer Institute (20) in
Boston, which had investment income of
$52 million compared to $19 million last
year; New York City-based Hadassah (46),
which saw income jump from $81 million
to $117 million; the Museum of Fine Arts,
Boston (97) up from $11 million to $54 mil-
lion, and Easter Seals (8) in Chicago which
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Investment
Income

Top five ...

Shriners Hospital for Children (16) $666,398,000

The Salvation Army (3) $641,193,000

Metropolitan Museum of Art (33) $198,424,741

Boy Scouts of America (13) $142,933,000

City of Hope and affiliates (23) $139,708,020

…bottom five

Map International (36) $263,551

Brother’s Brother Foundation (41) $247,322

Cross International Aid/Catholic Outreach(67) $77,733

Food For The Poor (10) $68,018

Gifts In Kind International (21) $60,749

NPT 100 Investments Beat Broader Market
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nearly $8 billion endowment. More than
71 percent, or about $666 million, of its
$930 million in total revenue came from
investments, despite 2007 not being as
strong as year for the stock market as
2006. Most all of the dozen or so organiza-
tions that had least 20 percent of their rev-
enue from investment income were some
type of museum or arts institution.

“You can really see from the invest-
ment income percentages, those with the
larger endowments, how really over-re-
liant they are on the investment income,”
said Frank Kurre, managing partner of the
national nonprofit practice at Grant
Thornton LLP.“You go into a market like
we have now, and that’s got to be killing
them,”he said.

“That’s the one bad thing,” Kurre said,
“looking across the board and saying, ‘Do
we have enough diverse revenue streams
from other sources so we can weather
something.’ Of course many have large en-
dowments, so if they have a year or two
downturn, it’s not a big deal at the end of
the day, but in the annual numbers, it cer-
tainly doesn’t look good,”he said.

Donor-advised funds (DAFs) continue
to be popular, according to Romano,
which is another reason -- besides the
economy -- that revenue might not be
growing as strongly.“Some of these organi-
zations haven’t grown that much because
a lot of donors would rather put their con-
tributions in donor-advised funds and take
their time deciding where they’re going to
invest it,”he said.

In the NPT 100 five years ago, several
organizations reported investment income
losses.That fiscal year would have included
data from fiscal year ending 2002, as the
stock market and economy dipped in the

wake of the Sept.11,2001 terrorist attacks.
While no organization in the NPT 100 re-
ported investment losses this year, in the
2003 NPT 100, there were 27 that did.
With financial meltdown of the past sev-
eral months, including the Dow Jones
dropping below 10,000 for the first time in
four years, investment income is among
the categories that Kurre expects to be
“way down”in next year’s report.

Given the stock market slide of recent
months, Romano said the growth in DAFs
might slow down. In the past, individuals
would be looking to take a deduction up
front, but with this year’s economy, people

probably are losing money and don’t need
to offset gains, so one might see a reversal
of this trend.“You could see giving to those
organizations could go down,”he said.

Those gift funds also are heavily reliant
on investments, so 2008 won’t be a good
year for them, Romano said. The large en-
dowments have some alternative invest-
ments, he said, and alternatives seem to be
a little bit behind the downfall of the gen-
eral stock market.“I’ve heard a lot of hedge
funds are having bad years, whereas last
year,when the economy went down,hedge
funds stayed status quo,” Romano said,“but
they’re starting to fall now too.” NPT
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Donor-Advised
Funds

Total revenue

Fidelity Charitable Gift Trust $1,908,692,892

Schwab Charitable Fund $854,923,963

Vanguard Charitable Endowment Program $783,980,878

National Christian Charitable Foundation $490,398,639

Jewish Communal Fund $452,252,823

New York Community Trust $370,544,152

National Philanthropic Trust $271,096,918

U.S Charitable Gift Trust $70,883,676
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