
 
 
 

The Home Depot Foundation 
Overview 

 
www.homedepotfoundation.org  ▪   www.facebook.com/homedepot  ▪ Twitter: @HomeDepotFdn 
 
 
Mission & Vision 
 
The Home Depot Foundation is dedicated to helping families thrive by creating healthy, affordable homes 
as the cornerstone of sustainable communities. 
 
Our goal is for all families to have the opportunity to live in healthy, efficient homes they can afford over 
the long-term; to have access to safe, vibrant parks and greenspaces; and to receive the economic, 
social and environmental benefits of living in a sustainable community. 
 
Signature Programs 
 
In 2007, we made a long-term commitment to invest $400 million to build and rehabilitate 100,000 
affordable homes and plant three million trees across the country and to help cities incorporate 
sustainability into their policies and operations.  In just three short years, we’ve made a great deal of 
progress, having created 50,000 homes and planted over 600,000 trees in our communities.  
 
Affordable Housing Built Responsibly 
 
Through the Affordable Housing Built Responsibly grant program, The Home Depot Foundation invests 
millions of dollars each year in nonprofit organizations whose missions align with the Foundation's 
interests in supporting the production and preservation of affordable, efficient and healthy housing.  
Since its formation, the Foundation has invested $190 million to support the creation of more than 
95,000 homes.  

 
At The Home Depot Foundation, we understand that building healthy, affordable homes is essential to 
maintaining strong families, thriving neighborhoods and sustainable cities. Many people are fortunate 
enough to take their homes for granted, but the stability provided by living in a home that is affordable 
over the long-term is essential to a family’s financial status, health and overall quality of life, as well as 
the community as a whole.   
 

• Major Green Housing Initiatives: 
o Partners in Sustainable Building:  A joint green building initiative between Habitat for 

Humanity International and The Home Depot Foundation.  The goal of Partners in 
Sustainable Building is to make homes more affordable not just to buy, but to maintain 
and live in over the long term.  $30 million over five years. 

o Enterprise Community Partners: Green Communities and Green Communities Next 
Generation:  The Home Depot Foundation is a founding funder of Green Communities, 
a program that provides financial support and technical expertise to enable developers 
to build and rehabilitate homes that are healthier, more energy efficient and better for 
the environment on a cost-effective basis.  $6.1 million, including $1.5 M over the next 
three years for data collection and analysis of Green Communities Next Generation. 

o US Green Building Council: LEED for Homes (Affordable Housing):  The Home Depot 
Foundation provides USGBC grant support for its LEED for Homes Initiative, which 
includes standards applicable for affordable housing production.  The Foundation also 
supports USGBC green building training programs.  $1.3 million over five years 

o Other national partners include: Global Green USA, Housing Assistance Council, Local 
Initiatives Support Corporation, National Building Museum, and National League of Cities.   

 
 



 
Sustainable Community Development 
 
Through the Sustainable Community Development program, the Foundation works to support and provide 
solutions to communities working to make their neighborhoods healthier and more stable through green, 
affordable housing initiatives, planting trees, revitalizing community parks and playgrounds and 
supporting sustainable locally-based initiatives.  
 
The program does this in several ways including, the Sustainable Cities Institute, the Awards of 
Excellence for Sustainable Community Development, and the Framing Hope Product Donation Program  
 

• Sustainable Cities Institute 
o Launched in late 2009, the Sustainable Cities Institute (SCI) was developed to assist 

community and city leaders in identifying and implementing vetted best practices to bring 
the economic, social and environmental benefits of sustainability to their area.  SCI is a 
two-part program, comprised of a dynamic, user-friendly website and an on-the-ground 
city sustainability implementation program.   

o The primary goal of SCI is to provide an easily accessible resource for city officials, 
nonprofit organizations and other local leaders to find reliable information about taking a 
long-term, integrated approach to making their city safer, healthier and more affordable.  
It also provides a place where they can learn from, and interact with, their peers.  

o At the SCI website, www.sustainablecitiesinstinitute.org, visitors learn about topics as 
varied yet interconnected as economic development, water, green infrastructure, 
materials management, land use and transportation and how each can be addressed to 
make a city efficient and vibrant.  The information also includes vetted best practices and 
tools, policies and case studies to help cities align their policies and practices with 
sustainability principles. All of this is illustrated through an interactive “Sustainable City” 
map. 

o The SCI City Program, beginning with two pilot cities, is set for launch in 2010. This 
program will provide experts with appropriate training and resources to work with a 
limited number of cities over two years to develop and implement sustainable community 
development plans for specific city projects and partnerships.  The progress, challenges 
and results of the SCI City Program will be shared as they evolve on the SCI website. 

 
• Framing Hope 

o Framing Hope is a unique donation program that saves discontinued and clearance 
merchandise from going into landfills and puts it in the hands of local nonprofit 
organizations where it can make a huge impact. In 2009, the Company was able to 
donate $37 million in product to 1,600 nonprofit organizations, the majority of which focus 
on building and maintaining affordable housing for working families and community 
shelters. As a result, 12,500 tons of usable products were diverted from landfills and put 
to good use in the community.  More than 1,000 Home Depot stores currently participate 
in the program. Learn more about Framing Hope at http://thd.giftsinkind.org/homedepot/.  

 
Community Affairs 
 
Giving back is a core value of The Home Depot and a passion for our associates. We strive to be a good 
neighbor in every community we serve and for us that often means working side by side with community 
members to improve the places we share. Through The Home Depot Foundation and its ongoing 
partnerships with nonprofit organizations, The Home Depot donates countless hours, tools and supplies 
each year to community service projects. 
 

• Team Depot 
o In addition to its grant programs, The Home Depot Foundation also manages the 

company’s associate-led volunteer force, Team Depot.  Team Depot volunteers have 
contributed millions of hours of volunteer service – on their days off – to communities 
throughout North America since 1992. 

 
• KaBOOM! 



o The Home Depot Foundation is a founding partner of KaBOOM!, a nonprofit organization 
dedicated to building a great place to play within walking distance of every child in 
America.  Since 1996, the Foundation has contributed more than $45 million and the hard 
work and talents of more than 120,000 Associates to build and refurbish more than 1,500 
playspaces across North America.   

 
Awards of Excellence 
 
In 2005, The Home Depot Foundation created the Awards of Excellence program to identify, recognize 
and showcase the outstanding and innovative work of nonprofit organizations across the country in the 
areas of ‘green’ design and management of affordable housing.  
 
In 2009, the Foundation expanded the Awards of Excellence program to recognize leaders in the realm of 
public-private partnerships that use sustainable development strategically to create healthier more vibrant 
communities.  
 
First place winners receive a $75,000 grant and honorable mentions receive a $25,000 grant to further 
their goals. Case studies and videos about the winners are available at www.homedepotfoundation.org. 
 
National Arbor Day Foundation and Alliance for Community Trees 
 
The Home Depot Foundation has partnered with The National Arbor Day Foundation to create the Trees 
for Success campaign. Through this program, the two organizations have planted thousands of trees at 
schools in need across the country.  
 
The Home Depot Foundation also provides support for the National NeighborWoods Program™, which 
builds upon the work of the Alliance for Community Trees’ member organizations as they seek to restore 
and improve tree canopy communities across the country. 
 
 
Foundation Leadership and Funding 
 
 The Home Depot Foundation’s Board of Directors consists of associates of The Home Depot who 

work in various capacities within the Company ranging from store manager to executive vice 
president and represent geographically and culturally diverse backgrounds with the purpose of 
providing breadth and depth of thought and expertise to The Home Depot Foundation. 

 
 The Home Depot Foundation continues to grow its Supplier Advisory Committee, which was created 

in 2007 as a way to better connect with and strengthen the relationship between the supplier/vendor 
community, which so generously supports the Foundation and its mission. This group has become an 
invaluable resource to the Foundation in the planning and execution of its events and giving 
programs, and the general direction of the Foundation. 

 
 Funding for The Home Depot Foundation comes from The Home Depot and its suppliers, including: 

AkzoNobel, Black & Decker, The Coca-Cola Company, GE, Georgia-Pacific, Masco Corporation, 
Newell Rubbermaid, PrimeSource and TTI, among many others. 

 
 
 
 


