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Home…house…unit
• Home is where the heart is.
• A man’s home is his castle.
• “We shape our dwelling, and afterwards our 

dwellings shape us.” Winston Churchill 1874-
1965

• “A house is a machine for living in.” Le 
Corbusier 1887-1965

• “For 2007, housing starts fell to a seasonally 
adjusted annual rate of 1.19 million units, the 
slowest since March 1993's pace of 1.08 million 
units.” December 1, 2007, http://www.housingzone.com/giants/article/CA6513866.html



Smart growth and 
conventional housing

• Production-built to production-built
• 2,000sf detached, stock plans, 

materials, components
• Cost externalities

– site improvement/lot cost, labor, materials
• Marketing and branding externalities

– Developer’s concept, builder’s local market 
knowledge, buyer’s choice



Footprint and foundation

• Smart growth
– Size is smaller and configuration is simpler



Exterior corners

• Smart growth
– Because of design differences, 

construction components such as corners 
and roof spans are more cost-efficient



Windows

• Smart growth
– Less constraint to include nonstandard 

windows to increase “curb appeal.”
– Oversized or complex window facades to 

admit light and create balance with garage 
door not needed.

– Simpler approach leads to lower cost, 
standard windows.



Ceiling height

• Smart growth
– No two-story foyer entrance or living room
– Ceilings heights exceed 8 feet but gypsum 

board is increasingly available in a variety 
of dimensions.

– Can be cost-neutral



Garage configuration

• Smart growth
– An accommodation and less a “feature”
– No front-loaded driveway, alley is at least 

half the cost



Setbacks/”Built-to lines”

• Smart growth
– Build-to line does not require a setback’s 

long driveway if garage on alley



Floor area and design

• Smart growth
– Total sq. ft. as large as conventional 

houses but rooms are not as big. Bigger 
rooms cost more per square foot as square 
footage increase.

– Design is simpler



Cost efficiencies - Conventional

• Site planning
• Garage - attached/detached



Cost-neutral components

• Foundation: stem-wall
• Roof pitches
• Exterior doors
• Decks and porches
• Exterior details
• Quality of materials and finishes
• 360 architecture vs 90 architecture
• Interiors
• Systems approach and operations



Conclusions
• Houses in smart growth communities are not 

inherently more expensive to build than houses in 
conventional suburban communities.

• In almost all cases, the smart growth product is either 
cost-neutral or more cost-efficient than production-
built, conventional suburban units.

• Higher-quality materials, upgrades and add-ons can 
make a TND house more expensive to build than a 
CSD house; the converse also is true.

• Higher-quality materials, upgrades and add-ons are 
market-based additions that are a function of buyer’s 
choice, builder’s enticement, master developer’s 
branding specifications, or any combination thereof.



Marketing to Customers: 
Community not Commodity

• Customers want the benefits of the smart growth amenities 

• Developers, builders, buyers, and the communities want 

to participate in green neighborhoods

Source: EPA White Paper: Branding and Marketing Smart Growth Communities. Jackie Benson. 
Milesbrand. 2007. Illustrations courtesy of Dover Kohl and Partners.



Marketing to Localities: Getting Ahead 
of the Regulatory Curve

• Comp plans, master plans, public workshops, form-
based codes, new zoning codes, SmartCode, LEED 
for Neighborhood Development (LEED-ND), 
elected leaders, community activists, and others.

• Developers and builders creating a brand and a track 
record today are best poised to gain trust and market 
share for tomorrow’s business opportunities.

Source: EPA White Paper: Branding and Marketing Smart Growth Communities. Jackie 
Benson. Milesbrand. 2007.
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